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Executive Summary 

This Economic Development Survey was intended to begin a discussion about economic 
development and shopping habits with people from Smithville as well as people from other 
locations in the region who shop in and around Smithville. 

The purpose of this survey was to gather information about shopping habits and perceived gaps 
in service that will: 1) help existing merchants and service providers better meet the needs of 
the community, and 2) may lead to actions designed to attract new businesses by showing 
them open and desired market opportunities in Smithville. 

A task force on economic development formed in about May of 2013 to discuss issues that had 
ōŜŜƴ ǊŀƛǎŜŘ ŀōƻǳǘ {ƳƛǘƘǾƛƭƭŜΩǎ business needs and opportunities after several members had 
attended a series of seminars and workshops about the topic. A focus group, convened in July 
2013, assisted in developing survey questions and outreach strategies, and was integral in 
helping to disseminate information about the survey. The survey was tested among several 
community organizations (Chamber of Commerce committees, the Lost Pines Networking 
Group, and various individuals) and modified based on their feedback. Technology for All 
created the survey, managed it, and ran reports through the survey website 
άǎǳǊǾŜȅƳƻƴƪŜȅΦŎƻƳ.έ The flier about the survey and the survey itself were translated into 
Spanish so that opinions from every member of this community could be heard. 

These results show that the people who took the survey do about 56% of their shopping for the 
itemized goods and services in Bastrop overall, about 41% in Smithville, and about 30% in 
Austin. Coming in a distant fourth is La GrangeΣ ŦƻƭƭƻǿŜŘ ōȅ άƻǘƘŜǊ ōƛƎ Ŏƛǘȅ,έ on-line shopping, 
άƻǘƘŜǊ ǎƳŀƭƭ ǘƻǿƴ,έ and Paige each at less than 5% of the market share.  
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Other results indicate that: 

 73.5% of the respondents said they would support adding $1 to the utility bill to be used 
for economic development. 

 The top four businesses people think we need to increase/improve or establish here are: 
Department store/clothing/shoes (75.1%); Entertainment (74.8%); Restaurants/Fast 
Food (68.8); and ƎǊƻŎŜǊȅκŦŀǊƳŜǊǎΩ ƳŀǊƪŜǘκŎƻƻǇ όроΦт҈ύΦ 

 The primary reason people shop outside of Smithville is availability (49.6%), followed by 
price (20.9%) and variety (17.5%). 

 The top three strengths Smithville has to offer are: Beautiful, historic neighborhoods 
(30.1%); Small town feeling (22.0%); and the Colorado River (20.0%). It is interesting to 
note that the school system was ranked 4th ƛƴ ǘƘŜ άǘƻǇ оέ ǉǳŜǎǘƛƻƴ όмтΦм҈ύΣ ōǳt only 
ǊŜŎŜƛǾŜŘ пнΦф҈ ƻŦ ǊŜǎǇƻƴǎŜǎ ƛƴ ǘƘŜ άŀƭƭ ǎǘǊŜƴƎǘƘǎέ ǉǳŜǎǘƛƻƴΦ 

 The majority of people felt that word of mouth was the best advertising (40.4%), 
followed by Google searchers on the internet at a distant second (17.8%), and Facebook 
(14.5%). The Newspaper was fourth with 11.7%.  

Many of these individuals shared some important feedback about their views of economic 
development. Nearly half of the 402 respondents provided very thoughtful comments that 
express their visions for good growth in Smithvilleτall are shown in Appendix B. For example: 

 I hope Smithville plans the layout of new growth to keep the town looking and feeling 
like a small town just with more services and stores. 

 More small business, NO BIG BOX STORES. 

 I would love to get more chain restaurants (McDonalds, Taco Bell, etc.). A CVS Drug 
{ǘƻǊŜΣ ŀ CŀƳƛƭȅ 5ƻƭƭŀǊ ǘƻ ŎƻƳŜ ōŀŎƪ ƻǊ ŀ 5ƻƭƭŀǊ ¢ǊŜŜΧ 

 More locally owned restaurants and entertainment. More health care access. 

 A co-op type store with (a variety of) several smaller businesses. 

 Except for SuōǿŀȅΣ ƘŀǾŜƴΩǘ ǎŜŜn any kind of growth in yearsτno new housing growth or 
available lots for new homes. 

 We must have more affordable housing if we truly want to grow. 

Based on these results, the task force recommends the following: 

 Provide funding for business development through a $1 fee on the Utility Bill and 
establish a public forum that will engage stakeholders to recommend how Council could 
use those funds; 

 Communicate with and to the public to help find the ideas that will have the least 
resistance and do the most good for business in Smithville and develop a plan to 
implement them; 

 Create a Marketing Plan using the data provided in this report and develop strategic 
programs and milestones to achieve within a five-year period; 

 Consider a public relations campaign to help provide residents, business owners, 
building owners, government agencies, and potential investors with access to the 
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information they need and to counteract any misinformation about any unofficial or 
ǳƴǎǘŀǘŜŘ άǇƻƭƛŎȅέ ƻƴ ƎǊƻǿǘƘΤ 

 Cultivate entrepreneurialism and work to bring in business that people here want to 
spend their money on; and 

 Examine the data in more detail and report those results in the future to help various 
stakeholders. 

Survey Methodology  

A task force on economic development formed in about May of 2013 to discuss issues that had 
ōŜŜƴ ǊŀƛǎŜŘ ŀōƻǳǘ {ƳƛǘƘǾƛƭƭŜΩǎ ƴŜŜŘǎ ŀƴŘ ƻǇǇƻǊǘǳƴƛǘƛŜǎ ŀŦǘŜǊ ǎŜǾŜǊŀƭ ƳŜƳōŜǊǎ ƘŀŘ ŀǘǘŜƴŘŜŘ ŀ 
series of seminars and workshops about the topic. Initial task force members included Joanna 
Morgan (member of City Council), Tina Smith (President of the Smithville Area Chamber of 
Commerce), April Daniels (Chamber Board Member and Main Street Business Owner) and Jill 
Strube (Grants Administrator for the City of Smithville). Orin Moore (Coordinator for the 
Smithville Area Boys and Girls Club) joined the group in September 2013 and Bill Gordon 
(retired engineer) joined in February 2014. Susan Curry joined in March, 2014 after having 
served on the July 2013 focus group. 

Among various strategies and topics discussed, this survey was considered a very important 
means by which to get input from the community about the direction that city leaders can take 
to move economic development forward. The goal was to conduct a survey that included the 
most relevant and most ǘŀǊƎŜǘŜŘ ǉǳŜǎǘƛƻƴǎΣ ǎǘǊƛƪƛƴƎ ŀ ōŀƭŀƴŎŜ ōŜǘǿŜŜƴ ǿƘŀǘ ǿŜ άƴŜŜŘŜŘέ ǘƻ 
ƪƴƻǿ ŀƴŘ ǿƘŀǘ ǿŜ άǿŀƴǘŜŘέ ǘƻ ƪƴƻǿ ǎƻ ǘƘŀǘ ǘƘŜ ŎƻƳƳǳƴƛǘȅ ǿƻǳƭŘ ƴƻǘ ōŜ ōƻƳōŀǊŘŜŘ ǿƛǘƘ 
too many questions, and would answer the questions that would most directly meet the 
purpose of the survey. 

To determine the most relevant questions, the best wording for questions, and the right 
number of questions, a focus group met in July, 2013 at the Smithville Public Library. Task force 
members were cognizant of trying to reach out to the widest diversity possible in Smithville in 
terms of age, ethnicity/race, employment type, and family size. Not everyone who was asked 
was able to serve, but in balance, the group was a fair reflection of the Smithville community. 
With their help, the majority of questions were developed and refined. They were asked to take 
the draft of the survey out to their families, co-workers, and neighbors to get their input, and 
were given two additional opportunities to make any suggestions. 

In August and September 2013, preliminary surveys were taken to various public events 
(primarily related to Chamber activities) and community meetings (like the Lost Pines 
Networking Group) ǘƻ άōŜǘŀ ǘŜǎǘέ ǘƘŜ ǎǳǊǾŜȅ ŀƴŘ ƎŜǘ ƳƻǊŜ ƛƴǇǳǘ ŀǎ ǘƻ Ƙƻǿ ǘƻ ƛƳǇǊƻǾŜ ǘƘŜ 
survey. In addition, the question about whether people would be willing to pay $1 on their 
monthly utility bill was added as a way to find out how much the public would support funding 
an economic development effort.  

The flier and the survey were translated into Spanish to ensure that this important group in our 
community was not left out. Technology for All sponsored the on-line survey form, which was 



   COS 2013-2014 Economic Development Survey Results 

4 

 

available at www.surveymonkey.com/s/SmithvilleEconomicDevelopmentSurvey (this site is no 
longer active). Due to time and cost limitations, the Spanish-language survey was not made 
available on the website, but paper copies have been available for anyone who wants them 
όǎŜŜ άhǳǘǊŜŀŎƘέ ōŜƭƻǿύΦ All paper copies were entered into the online survey by library and city 
staff to ensure they were included in the final tally. 

The goal was for at least 350 people to return surveys so that some relevant analysis might be 
possible, although this is not a random survey, which reduces the ability to provide statistically 
rigorous results. The survey was available to the public from October 1, 2013 through March 
24, 2014. Although the original deadline was December 30, 2013, it was first extended until the 
end of February because too few people had taken the survey (only about 170 people had 
responded by December 18, 2013) and then was extended again into March based on the 
February 17 report to try to reach out to the demographic segments of our community that 
were not well-represented (in particular, people younger than 50 and people of various 
ethnicities). The extensions allowed the task force to attempt to do more outreach in specific 
subpopulations in the Smithville area to be able to present a report based on opinions from a 
sample of people who more broadly represent the diversity of our community. 

This report is based on the final survey monkey data reported on March 24, 2014.  

Outreach 

Fliers (see Figure 1) including the link to the survey and/or paper surveys (see Appendix A) have 
been distributed through a variety of outreach efforts, including the following:  

 All task force members have been passing out survey fliers and announcing the survey 
at every public meeting possible. 

 Tina Smith and Kathy Lynch have included information about the survey in every 
appropriate message from the Chamber of Commerce since the effort began. 

 Surveys and fliers were passed out to participants at several Chamber mixers. 

 Fliers in English and Spanish were put into the January utility bills. 

 Fliers were passed out to every child in Smithville Independent School District (SISD). 

 SISD Superintendent Dr. Rock McNulty sent an email out to all SISD staff and faculty 
requesting their participation. 

 Surveys have been passed out directly to Library patrons and the browser homepage 
was set to the survey monkey website. 

 The City WebsƛǘŜ ƛƴŎƭǳŘŜŘ ǎŜǾŜǊŀƭ ōƭƻƎ Ǉƻǎǘǎ ŀōƻǳǘ ǘƘŜ ǎǳǊǾŜȅ ŀƴŘ ǘƘŜ άƴŜǿǎƭŜǘǘŜǊέ 
feature of the website program (Kentico) was used three times to reach out to the 
people who have signed up to get news about the Comprehensive Plan. 

 The ESL instructors at the Library encouraged their students to take the survey. 

 The Ministerial Alliance was provided the link to the internet survey in their church 
bulletins. 

 Mayor Mark Bunte took fliers to various churches. 

 Judge Ron Jones took surveys and fliers to Mt. Pilgrim Baptist Church. 
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 Bill Gordon took surveys to the Smithville Housing Authority to give to residents. 

 Crystal Gutierrez took 25 Spanish language surveys to Spanish mass. 

 Tina Smith gave Spanish language surveys to Esther Sanchez at SISD. 

 April Daniels passed out about 30 surveys at Playhouse Smithville. 

 Wƻŀƴƴŀ aƻǊƎŀƴ ǘƻƻƪ ŦƭƛŜǊǎ ŀƴŘ ǎǳǊǾŜȅǎ ǘƻ {ŀƳΩǎ IŀƛǊ {ŀƭƻƴΦ 

 Surveys were delivered to El Mexicano Grill, Super Donuts, the Texaco station and the 
!ƳŜǊƛŎŀΩǎ .Ŝǎǘ ƳƻǘŜƭ ǘƻ ǇŜǊǎƻƴŀƭƭȅ ǊŜǉǳŜǎǘ ƛƴǇǳǘΦ 

 Several task force members sat at Brookshire Brothers and passed out about 50 surveys. 

 Jill Strube sat at the Recreation Center with paper copies and with iPads (one friend who 
speaks Spanish took 10 Spanish-language surveys to her family and neighbors). 

 The Smithville Times ran two articlesτone at the beginning of the survey, and one in 
December announcing the extension of the survey. 

 Outreach was extended twice to be more flexible and try to capture a better 
representation of the community. 

Figure 1: Economic Development Flier in English and Spanish 
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Questions and Results 

¢Ƙƛǎ ǎǳǊǾŜȅ Ƙŀǎ ǇǊƻǾƛŘŜŘ ŀ ƎƻƻŘ ǘƘŜǊƳƻƳŜǘŜǊ ƻŦ ǇŜƻǇƭŜΩǎ ǎƘƻǇǇƛƴƎ Ƙŀōƛǘǎ ŀƴŘ thoughts on 
economic development in Smithville that City Leaders can use when determining a course of 
action related to economic development. Well over the target of 350 individuals took the 
survey (402 in total), and task force and focus group members can be pleased with how well 
they tried to engage the community. This also speaks volumes about how important this topic is 
to Smithville and the surrounding areaτeven for the County-wide Household Hazardous Waste 
survey only 286 people responded, and other Smithville surveys conducted through the City 
have generally garnered fewer than 120 responses.  

This report provides information about all aspects of the survey. Actual survey questions and 
complete data are included in Appendix B. Results are based on the total count per question of 
the 402 people who responded (not everyone answered every question), as explained in more 
detail in the discussion accompanying each question.  

Demographic Questions 

The demographics section was the last section in the survey (research shows that this is the 
best place to put it so that more people will take the survey and feel more comfortable about 
answering those questions). This data is discussed first to provide a better understanding of 
who took the survey and how that might skew any results from it. Demographic questions were 
asked specifically to help monitor how well the survey respondents reflected the entire 
diversity of Smithville-area shoppers and preliminary results were taken at two intervals to find 
out if more outreach was needed in any specific area.  

A fairly large percentage of respondents refused to answer questions about demographics 
indicŀǘŜŘ ōȅ ǘƘŜ ƴǳƳōŜǊ ƻŦ άǎƪƛǇǇŜŘέ ǊŜǎǇƻƴǎŜǎΣ ŦƻǊ ŜȄŀƳǇƭŜΥ 

 мно όолΦс҈ύ ǊŜŦǳǎŜŘ ǘƻ ŀƴǎǿŜǊ άIƻǿ Ƴŀƴȅ ŎƘƛƭŘǊŜƴ ǳƴŘŜǊ нр ŀǊŜ ƭƛǾƛƴƎ ǿƛǘƘ ȅƻǳ ǊƛƎƘǘ ƴƻǿΚέ  

 71 (17.7%) refused to answer the race/ethnicity question 

 58 (14.4%) refused to answer ά²ƘŜǊŜ Řƻ ȅƻǳ ƭƛǾŜΚέ ŀƴŘ άIƻǿ ƭƻƴƎ ƘŀǾŜ ȅƻǳ ǎƘƻǇǇŜŘ ƛƴ 
{ƳƛǘƘǾƛƭƭŜΚέ  

Of the people who answered these questions, the typical respondent was a full-time working 
white female, who is over 50 with no children under 25 living at home, and who lives and works 
within city limits (the tables below show the specific population characteristics of the 
respondents compared to the Census ACS 2013 5-year demographics of Smithville and Bastrop 
County where appropriate).  

It is difficult to know how to interpret these high numbersτit is possible that it reflects 
respondents getting weary at the end of a lengthy surveyΣ ǿƘƛŎƘ ǿƻǳƭŘƴΩǘ ƘŀǾŜ ŀƴȅ real impact 
on the percentages, or it could mean that some group or groups in particular were wary about 
the questions in the first place. With regards to the question about children specifically, some 
people might have felt more protective of their children, and others not have answered it 
because they had no children living at home and the question did not ask them to specify 
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άƴƻƴŜΦέ  ¢Ƙƛǎ ƳƛƎƘǘ ōŜ ǎƻƭǾŜŘ in the next survey by providing a list (to include 0) from which 
they can choose.  

With regards to race/ethnicity in particular, one person commented, race άǎƘƻǳƭŘƴΩǘ ƳŀǘǘŜǊΗέτ
which is abundantly true in issues of social and economic justiceτasking the question on 
surveys like this is important to help researchers understand whether more or different 
outreach is required to ensure that the entire diverse community is well represented. In 
statistical analysis, it is also important to see if the minority has a radically different perspective 
on an issue compared to the majority. The preliminary results for the demographic questions 
showed that additional outreach was clearly needed to be able to obtain more realistic picture 
of what to expect that the community might think in general about economic development 
issues. If this survey is administered in the future, it would be helpful to explain the purpose of 
the demographic questions to try to elicit a better response, and it might be helpful to have a 
question about why (or even how many) people are reluctant to answer the questions.   

Of the people who answered the question, the average number of children in the household is 
0.91, and the respondents tended to have fewer children under 25 than the community as a 
whole (see Table 1). According to the last readily available Census data and closest relevant 
statistic, the average number of children under 18 living at home per family was 0.98 (see 
http://www.census.gov/population/socdemo/hh-fam/tabST-F1-2000.pdf). If we assume that at 
least half of the people who skipped the question did so because they have no children living at 
home (which is supported by the high number of people who reported they are over 50 years 
old and the high number of retirees), the average drops to an estimated 0.74 children under 25 
living at home. In other words, this particular point of data in our survey is best read for 
informational purposes and not for any true statistical or representational relevance. 

Table 1: Survey Question: How many children under 25 are living with you right now (even part-time)? 

# of Children # Responses % Responses 

0 151 54% 

1 51 18% 

2 39 14% 

3 29 10% 

4 6 2% 

5 3 1% 

AVERAGE 0.91  

Answered question 279 69.4% 

Skipped question 123 30.6% 

 
The age categories of the Economic Development Survey do not exactly match Census 
categories (an error that should be corrected if this survey is to be undertaken in the future for 
better comparisons). Regardless, it is clear that the individuals who took the survey are 
generally older than the population at large, first because few younger individuals took the 
survey (as would be expected) and second, because over 50% of those who answered the 
question are over 50 years old compared to just 25% in Bastrop County and 28% in Smithville 
(Table 2). This is also reflected in the high numbers of retired individuals who took the survey.  

http://www.census.gov/population/socdemo/hh-fam/tabST-F1-2000.pdf
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Table 2: Age of respondents compared to Census information for the City of Smithville and Bastrop 
County (ACS 2012 5-year data)  

Survey 
Options 

Eco Devo Survey* Census 
Categories 

Bastrop County, TX Smithville City, TX 

Count Percent Estimate Percent Estimate Percent 

Under 16 0 0.0% 14 and Under 16,011  21.6% 952  24.7% 

16- 20 5 1.5% 15-19 5,009  6.8% 318  8.3% 

21-35 60 17.6% 20-34 12,641  17.1%          485  12.6% 

36-50 93 27.3% 35-54 21,853  29.5% 1,027  26.7% 

51-65 139 40.8% 55-64 9,816  13.3% 411  10.7% 

Over 65 44 12.9% 65 and Over 8,693  11.7% 655  17.0% 

Answered  341 100.0%  Total Pop. 74,023  100.00% 3,848  100.00% 

Skipped  61 17.9%         

*The Smithville Economic Development Survey categories do not match with Census categories. Categories are 
matched as closely as possible. 

Each individual was asked to provide their current work status, and asked to check off all that 
apply (see Table 3). These categories are not specifically relevant to generally available Census 
categories, but it is instructive to see the percentages of people who are in the workforce who 
have taken the survey compared to the workforce participation of Bastrop County and the 
{ƳƛǘƘǾƛƭƭŜ //5 όƻǊ άǎǳōŎƻǳƴǘȅ ǳƴƛǘΣέ ǿƘƛŎƘ ǿŀǎ ŎƘƻǎŜƴ ōŜŎŀǳǎŜ ǘƘŜ ŜǎǘƛƳŀǘŜǎ ŦƻǊ ǘƘŜ /ƛǘȅ ƻŦ 
Smithville were estimated based on the percentage of the County). Despite the nature of 
checking more than one category, it is safe to say that the respondents are more likely to be 
employed than are the general populations in the County and the CCD. 

Table 3: Labor force participation, Economic Development Survey compared to ACS 2012 data for 
Bastrop County and the Smithville CCD (see notes) 

  Eco Devo Survey Bastrop County, TX {ƳƛǘƘǾƛƭƭŜ //5Σ ¢·Ϟ 

Survey Options* Count Percent Estimate Percent Estimate Percent 

A business owner 57 16.9% (X)  (X)   (X)   (X)  

Self-Employed 54 16.0% (X)  (X)   (X)   (X)  

Working: full-time 208 61.7% (X)  (X)   (X)   (X)  

Working: part-time 40 11.9% (X)  (X)   (X)   (X)  

Working for a Nonprofit 15 4.5% (X)  (X)   (X)   (X)  

    In the labor force subtotal 374 79.6%* 36,143 63.9% 4,000 58.8% 

Staying at home with the kids 10 3.0% (X)  (X)   (X)   (X)  

A student 11 3.3% (X)  (X)   (X)   (X)  

Retired 75 22.3% (X)  (X)   (X)   (X)  

    Not in the labor force subtotal 96 20.4%* 20,385 36.1% 2,803 41.2% 

Total answer options*& Total 
population (Census data) 

470* 100.0%* 56,528 100.0% 6,803 100.0% 

Other (please specify)* 20 5.9%     

Answered question 337 83.8%      

Skipped question 65 16.2%       

*The Smithville Economic Development Survey allowed individuals to check more than one response, so a business 
owner working full time who is self-employed would have checked three boxes. The total number of respondents 
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is 337, so the total actual responses (470) provides a better estimation of the number of people in the labor force 
and not in the labor force, which are the only Census categories that match. άhǘƘŜǊέ Řŀǘŀ ǿŀǎ ƴƻǘ ƛƴŎƭǳŘŜŘ ƛƴ ǘƘŜ 
total option counts as many people used this to explain why they checked off one or more categories (see 
Appendix B for details). 

ϞThe Census estimated these categories for Smithville based on Bastrop County percentages. For that reason, the 
//5 όƻǊ {ƳƛǘƘǾƛƭƭŜ άǎǳōŎƻǳƴǘȅ ǳƴƛǘΣέ ǿƘƛŎƘ ƛǎ ƭarger than the City population) was used instead for comparison. 

Table 4 shows where people live and work in relation to SmiǘƘǾƛƭƭŜΩǎ ōƻǊŘŜǊǎΦ ¢ƘŜǎŜ ŘƛǎǘŀƴŎŜ 
categories were discussed in depth through the focus group, which determined that these 
distances would be most instructive in understanding survey results. It is interesting to note 
that a higher number of the people who answered the question work within the City of 
Smithville than live in the City of Smithville (62.0% versus 56.4%). Additionally, the survey 
respondents tended to have more daily interactions in Smithville than the average Smithville 
resident; according to Census ACS 2012 data, 48.2% of Smithville residents work in Smithville 
and 23.6% work outside Bastrop Countyτin contrast, 19.3% of the respondents work farther 
than 20 miles from Smithville City Limits (a rough estimate for outside Bastrop County). 

Table 4: Where survey respondents live and where they work in relation to the City of Smithville limits 

Where do you live? Count Percent 

Inside Smithville City Limits 194 56.4% 

Within 2 miles of Smithville City Limits 23 6.7% 

Within 5 miles of Smithville City Limits 28 8.1% 

Within 10 miles of Smithville City Limits 40 11.6% 

Farther than 10 miles of Smithville City Limits 59 17.2% 

Answered question 344 85.6% 

Skipped question 58 14.4% 

Where do you work (if applicable)? Count Percent 

Inside Smithville City Limits 170 62.0% 

Within 10 miles of Smithville City Limits 15 5.5% 

Within 20 miles of Smithville City Limits 36 13.1% 

Within 50 miles of Smithville City Limits 36 13.1% 

Farther than 50 miles of Smithville City Limits 17 6.2% 

Answered question 274 68.2% 

Skipped question* 128 31.8% 

*  With about 20% of survey respondents who said they are not in the labor force, it is expected that a high number 
ƻŦ ǇŜƻǇƭŜ ǿƻǳƭŘ ǎŀȅ ǘƘŀǘ άǿƘŜǊŜ Řƻ ȅƻǳ ǿƻǊƪέ ƛǎ ƴƻǘ ŀǇǇƭƛŎŀōƭŜ and would therefore skip the question. In the 
fǳǘǳǊŜΣ άbƻǘ !ǇǇƭƛŎŀōƭŜέ ǎƘƻǳƭŘ ōŜ ŀƴ ŀŘŘŜŘ ŎŀǘŜƎƻǊȅ. 

 

According to Census 2012 ACS data, about 33% of the people who live in Bastrop County are 
Hispanic, about 8.6% are African American, about 1% are Asian, and about 1.7% are Native 
American. Table 5 shows the racial/ethnic demographics of the County and City compared to 
the survey respondents. As discussed above, the Committee used a wide variety of methods to 
reach out to all communities, but fell short in particular of Hispanics as reported by 
respondents, and had very low numbers for the other minorities as well. 
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Table 5: Ethnicity of respondents compared to Census information for the City of Smithville and Bastrop 
County (ACS 2012 5-year data) 

  Bastrop County* Smithville city*  Eco Devo SurveyϞ 

Survey Options Estimate Percent Estimate Percent Count Percent 

White (Anglo/Caucasian) 62,625 84.6% 3,042 79.1% 287 86.7% 

Black or African American 6,361 8.6% 582 15.1% 29 8.8% 

American Indian and Alaska Native 1,271 1.7% 9 0.2% 7 2.1% 

Asian-American/Asian-Indian/Chinese 700 0.9% 77 2.0% 3 0.9% 

Some other race 4,391 5.9% 155 4.0% 4 1.2% 

Hispanic or Latino (of any race) 24,082 32.5% 808 21.0% 18 5.4% 

Total population (Census data) &  
Answered Question 

74,023 100% 3,848 100% 331 82.4% 

Skipped Question     71 17.6% 

* Source: http://factfinder2.census.gov/ 
Ϟ A high number of the 402 respondents, 71 (17.6%) did not report their race/ethnicity. 

Many studies indicate that women tend to make most of the shopping decisions and do most of 
the shopping in the majority of households (see for example: http://www.she-conomy.com/ 
facts-on-women). Some studies say that women may be more likely than men to complete and 
return surveys (see for example: http://files.eric.ed.gov/fulltext/ED501717.pdf and 
http://www.terry.uga.edu/~rgrover/chapter_6.pdf). In this survey, Female respondents made 
up 68.8% of the respondents (according to the Census, about 51% of Bastrop County is male). 
The vast majority of people who took the survey (71.1%) made over 50% of shopping decisions 
for the household and nearly half of them (47.4%) made over 90% of household shopping 
decisions (see Table 6).  

Table 6: Percentage of Household Shopping Decisions 

Survey Options Count Percent 

90-100%  146 47.4% 

51-99% 73 23.7% 

50% Exactly 70 22.7% 

Less than 50% 19 6.2% 

Answered question 308 76.6% 

Skipped question 94 23.4% 

The demographic information above illustrates that these questions were important to nearly 
every subgroup in our community, and shows that community leaders can take their responses 
to the economic development questions very seriously for guidance on any policies or projects 
that may arise in future discussions about how Smithville wants to address economic 
development. Although this survey was not scientifically managed (respondents were not 
chosen randomly, nor were small subpopulations weighted to obtain results that could be 
statistically extrapolated to the entire community), the purpose of the survey was not 
necessarily to be statistically rigorous, but rather to get a good sense of what people in the 
community are thinking about economic development. The individuals who responded are by 
and large the people who are interested in the topic; they provided terrific input and made 
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great suggestions that can help community leaders work on programs and policies. It helps 
provide a baseline of information that will guide decisions about what would work best here. 

Economic Development Survey Questions 

Focus group participants and task force members were adamant that questions needed to 
reflect what this community and its leaders need to know in order to develop economic policies 
and pursue strategies that make sense to how Smithville wants to grow. They helped determine 
what questions should be asked, as well as how exactly to word the questions to best capture 
information that could lead to more comprehensive economic development policies and 
projects. As such, they were primarily interested in two main issues: 1) what do existing 
businesses need to know to improve their marketing outreach or to fill gaps people want in 
goods or services that might fall within their business model; and 2) what would potential new 
businesses (or the people trying to recruit them) need to know to consider Smithville a viable 
place to open shop. The questions in the survey are designed to capture information and 
ǇǊƻǾƛŘŜ ƛƴƴƻǾŀǘƛǾŜ ƛŘŜŀǎ ŦǊƻƳ ŎƻƳƳǳƴƛǘȅ ƳŜƳōŜǊǎ ǘƻ ƘŜƭǇ {ƳƛǘƘǾƛƭƭŜΩǎ ƭŜŀŘŜǊǎ ƻƴ ǘƘŜ /ƛǘȅ 
Council and Chamber of Commerce Board, as well as business and building owners, realtors, 
and others to institute ǇǊƻƎǊŀƳǎ ŀƴŘκƻǊ ǇƻƭƛŎƛŜǎ ƛƴǘŜƴŘŜŘ ǘƻ ƛƳǇǊƻǾŜ {ƳƛǘƘǾƛƭƭŜΩǎ ōǳǎƛƴŜǎǎ 
climate. The discussion below refers to the full tables provided in Appendix B.  

Question 1: Where do you usually shop or get services? (Check all that apply) 

To understand this data, if all 402 people shopped for every single item in a single location, the 
ǘƻǘŀƭ ƴǳƳōŜǊ ƻŦ ǊŜǎǇƻƴǎŜǎ ǿƻǳƭŘ ōŜ плн · оу ŀƴǎǿŜǊ ƻǇǘƛƻƴǎ όŜȄŎƭǳŘƛƴƎ άƻǘƘŜǊ мέ ŀƴŘ άƻǘƘŜǊ 
нέύ ŦƻǊ ŀ ǘƻǘŀƭ ƻŦ мрΣнтс ǇƻǎǎƛōƭŜ ǊŜǎǇƻƴǎŜǎ ǇŜǊ ƭƻŎŀǘƛƻƴΣ ŀƴŘ the ǘƻǘŀƭ άǊƻǿέ Ŏƻǳƴǘ would be 
402 X 8 for a total of 3,216. If everyone shopped for everything across all eight locations, the 
greatest possible grand total would be 122,208 (15,276 X 8). The actual grand total is much 
lower at 15,824 for three reasons: 1) 397 respondents of the 402 gave input on this question, 2) 
not everyone who took the survey shops for every item (specific items per location ranged from 
0 to 291τthe highest being entertainment in Bastrop), and 3) not everyone shops in all eight 
locations for any given itemτthe vast majority shops in only three locations: Smithville, 
Bastrop, and Austin. 

The results show that most respondents do most of their shopping in Bastrop (total count: 
5,922) followed by Smithville (4,243) and then Austin (3,040). Coming in a distant fourth is La 
DǊŀƴƎŜ όтпо ǊŜǎǇƻƴǎŜǎύΣ ŦƻƭƭƻǿŜŘ ōȅ άƻǘƘŜǊ ōƛƎ Ŏƛǘȅέ όсслύ ƻƴ-ƭƛƴŜ ǎƘƻǇǇƛƴƎ όспнύΣ άƻǘƘŜǊ ǎƳŀƭƭ 
ǘƻǿƴέ όпфсύΣ and Paige (78). Another way to look at these numbers is to say that people do 
about 41% of their shopping for these goods and services in Smithville overall, about 56% in 
Bastrop, and about 30% in Austin (the other locations are all under 5%). 

Based on response count for each item (that is, how many people shop for that item regardless 
of how many places they go to purchase it), gas stations (266/70.6%), restaurants/fast food 
(251/69.5%) and hardware/general store (244/68.5%) are the top three businesses that keep 
people shopping locally in Smithville, but each of these businesses has quite a lot of 
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competition in the region, capturing 37.8%, 27.3%, and 39.5% respectively of total business 
when compared with other locations.  

By percentage of row counts across location options, the businesses that capture most of the 
people who seek those specific items/services are the food processing facility (70.8%), child 
ŎŀǊŜ όспΦф҈ύΣ ŎƘƛƭŘǊŜƴΩǎκŦŀƳƛƭȅ ŀŎǘƛǾƛǘƛŜǎ όрмΦл҈ύ, home construction/maintenance (45.9%), and 
antiques (45.4%). 

Of particular interest is the item related to groceries. As a percent of the total row count 
Smithville grocery shopping gets 28.2% of the market share; people shop for groceries in 
Bastrop at nearly twice the rate (44.1%) and Austin also has a high percentage (14.9%), likely 
for specialty or organic foods that are not available in either more local location. Looking at 
these numbers as a percentage of the 397 who responded, 50.7% of these individuals shop in 
Smithville, but 79.4% of them go to Bastrop and 26.8% go to Austin. 

The far right column of the tables show the άwŜǎǇƻƴǎŜ /ƻǳƴǘέ ŀƴŘ ǘƘŜ ά҈ ¢ƻǘŀƭ,έ which provide 
a rough indication of how people spend most of their discretionary incomeτthe higher the 
percentage, the more respondents of the 397 who answered the question shop for that 
item/service. According to this survey, most of ǘƘŜ ǊŜǎǇƻƴŘŜƴǘǎΩ income is spent on gas and 
department stores (both 3.6%), restaurants and automotive repair (both 3.5%); and groceries, 
health care, hardware stores, and entertainment (all 3.4%). 

Question 2: What kinds of businesses do you think are available currently in Smithville? What 
kinds of businesses ǿƻǳƭŘ ȅƻǳ ƭƛƪŜ ǘƻ ǎŜŜ ƛƴ {ƳƛǘƘǾƛƭƭŜ ǘƘŀǘ ŀǊŜƴΩǘ ƘŜǊŜ ƻǊ ǘƘŀǘ ȅƻǳ ǿƻǳƭŘ ƭƛƪŜ ǘƻ 

see more of? (Check all that apply) 

This question was posed specifically to help current businesses find out more about whether 
their marketing efforts are reaching people in Smithville and to find out what kinds of goods 
and services people who live here would like to see come to town. For current businesses, this 
question can help identify any problems they might have in reaching their target market or to 
consider the possibility of adding something to their shop, if it is in their interest and within the 
possibility of their business plan. It also helps identify some of the businesses that would more 
likely be viable to recruit successfully to Smithville. 

A total of 377 of the 402 responded to this question. Of those, 98.2% knew that Smithville 
already has antique shops. The next highest figure is automotive repair at 84.9%, followed by 
gas stations at 83.1%. Lower than anticipated is the grocery item (59.3%), which may partially 
be lower than expected due to ƛǘǎ ƛƴŎƭǳǎƛƻƴ ǿƛǘƘ CŀǊƳŜǊǎΩ aŀǊƪŜǘ ŀƴŘ CƻƻŘ /ƻ-op as a single 
item. Additionally, Playhouse Smithville (which is included in Entertainment), is at a very low 
7.1%, but again, this might partially be lower than in reality due to its inclusion with other 
entertainment options as a single item. 

The highest responses for what businesses people would like to see or see more of in Smithville 
are: Department Store/Clothing/Shoes (75.1%); Entertainment (74.8%), Restaurants/Fast Food 
όсуΦу҈ύ ŀƴŘ DǊƻŎŜǊȅκCŀǊƳŜǊǎΩ aŀǊƪŜǘκCƻƻŘ /ƻ-op (53.7%). 
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Question 3: Where do you get information about local businesses and services?  (Check all that 
apply) Which is the most effective? (Check only the most effective one) 

Word of mouth was by far considered to be the best way to learn about businesses in 
Smithville: 86.4% of the 359 respondents checked that this was one of their sources of 
information, and 40.4% said it was specifically the most effective source. 

Lƴ ǘŜǊƳǎ ƻŦ ά!ƭƭ {ƻǳǊŎŜǎΣέ ǘƘŜ bŜǿǎǇŀǇŜǊ Ŧƻllowed word of mouth at 62.4%, followed by 
Internet (Google Search) at 49.0% and Facebook at 48.5%. However, in terms of the most 
effective, after word of mouth, Interent (Google Search) was a distant second at 17.8% 
followed by Facebook at 14.5% and the Newspaper at 11.7%.  

That the internet and social media were not considered very effective may be in part due to the 
greater numbers of older people who responded. If time permits and technology is not too 
difficult, it would be interesting to examine this data in terms of the age groups who responded 
to get a better picture of target markets by ageτit stands to reason that younger people would 
rank electronic media at a higher level than many people over 50. This is especially important 
for entrepreneurs and small business owners who are interested in creating their own websites, 
which can be costly, so that business owners can evaluate that ƛƴǾŜǎǘƳŜƴǘΩǎ ǊŜŀƭ ǊŀǘŜ ƻŦ ǊŜǘǳǊƴΦ 

Question 4: Why do you shop outside of Smithville? (Check all that apply) What is the single 
most important reason? (Check only the most important one) 

Of the 359 people who answered this question, the most important reasons people leave 
Smithville to shop are (by all reasons): Availability (84.7%), Variety (73.3%), and Price (67.1%). 
By the most important reason, these three slightly change order: Availability (49.6%), Price 
(20.9%) and Variety (17.5%). Note especially that in terms of top reasons, people sited 
availability more than two times as often as price, the next item in importance. 

{ŜǾŜǊŀƭ ǇŜƻǇƭŜ ƴƻǘŜŘ ǘƘŀǘ {ƳƛǘƘǾƛƭƭŜ Ƙŀǎ ƭƛƳƛǘŜŘ ŎƘƻƛŎŜǎΥ άbƻ ŎƭƻǘƘƛƴƎ ǎǘƻǊŜǎΦέ ά²Ƙŀǘ L ƴŜŜŘ ƛǎ 
ƴƻǘ ŀǾŀƛƭŀōƭŜ ƛƴ {ƳƛǘƘǾƛƭƭŜΦέ άbƻ ǾŀǊƛŜǘȅ ƻŦ ǇƭŀŎŜǎ ǘƻ ǊŜŀƭƭȅ ǎƘƻǇ ƛƴ {ƳƛǘƘǾƛƭƭŜΦέ vǳŀƭƛǘȅ ǿŀǎ ŀƭǎƻ 
ƛƳǇƻǊǘŀƴǘ ƛƴ ǘƘŜǎŜ ƳŜǎǎŀƎŜǎΣ ŀƴŘ ƻƴŜ ǇŜǊǎƻƴ ǎǘŀǘŜŘΣ ά[ƻŎŀƭ ōǳǎƛƴŜǎǎŜǎ ŎƭƻǎŜ ǘƻƻ ŜŀǊƭȅΦέ 

Question 5: What is your vision of positive growth and economic development in Smithville? 
(500 word limit) 

As an open-ended question, respondents were able to discuss their thoughts about economic 
development in Smithville. The task force and focus group were careful about the wording of 
this question so that people would be more likely to offer their insights through a sense of 
άǎƻƭǳǘƛƻƴǎέ ǊŀǘƘŜǊ ǘƘŀƴ άǇǊƻōƭŜƳǎΣέ ǿƘƛŎƘ Ŏŀƴ ōŜ ƳƻǊŜ ƘŜƭǇŦǳƭ ǿƘŜƴ ǘǊȅƛƴƎ ǘƻ ŘŜǾŜƭƻǇ 
strategies and policies that intend to address growth that will work for most residents. Almost 
half (198 of 402) of the respondents answered this question. These answers are very 
thoughtful, provide some terrific ideas, and are also sometimes contradictory (for example, 
some want Big Box retail development, others adamantly oppose it). The Appendix shows all 
198 responses. 
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Some of the responses included the following: 

 Support of the "heart" of Smithville, i.e., Main Street is critical. Lack of promotion and 
high rents are driving away businesses. Tourists will slowly fade away as more and more 
businesses close. Then where will we be? 

 Hwy 71 is not very appealing thru Smithville. The Grass needs to be maintained from 
loop 230 to Hwy 95. There is no signage to tell the traveling public what is in town. 
There is no reason for the Hwy traffic to venture into town with the way this stretch of 
hwy looks. It does not look like there is any pride in the way Smithville looks. 

 Wal-Mart, HEB, Home Depot, Hobby Lobby. Would love to see more retail stores and 
restaurants in Smithville. 

 For residents to have more variety and availability, but keep the small town 
atmosphere. 

 Building a town focused on a good mix of small and big business.  Attracting drivers off 
the main road and directing them to the hot spots of town.  Making the town 
welcoming and pretty. 

 I've lived here 20 years--- and owned a business here. I think the antique-theme was 
great at the time--- and still has a positive vibe--- but needs a little overhaul. I think that 
having a "theme" is a good fit for Smithville--- ie-- attracting artisans--candy makers-- 
find some sort of niche that would attract a good quality tourist. Thinking that we 
should compete with businesses that are already established (ie Walmart, HEB, Target, 
etc) is a total waste of time. I LIKE having to travel out of town to shop at those places... 
and I like that nobody is travelling HERE to shop. Lose the word "growth"-- replace it 
with "well-managed" Look for "quiet" dollars. 

 Make better use of the local airport to develop business around it. Create downtown 
access to the greatest asset here, the river. 

Question 6: What are your concerns about future growth in Smithville? (500 word limit) 

Again, wording was chosen carefully to help people offer criticism in a more constructive vein. 
Again, about half (189 of 402τall responses are in the Appendix) answered this question and 
many had contradictory concerns. Of particular importance for City leaders, many people were 
concerned that growth is impossible becaǳǎŜ ǘƘŜ ǇŜƻǇƭŜ άƛƴ ŎƘŀǊƎŜέ are not interested in 
growing or even of being open to allowing new businesses to come to town. In a world where 
άǇŜǊŎŜǇǘƛƻƴ ƛǎ ǊŜŀƭƛǘȅΣέ ƛǘ ǿƻǳƭŘ ōŜ ƘŜƭǇŦǳƭ ǘƻ ǇǳōƭƛŎŀƭƭȅ ǇǊƻƳƻǘŜ ǎƻƳŜ ƪƛƴŘ ƻŦ Ǿƛǎƛƻƴ ǘƻ 
counteract that prevalent concern. 

Some of the responses included the following: 

 Don't want to see us lose the small town atmosphere.  Like to be able to walk down the 
street and know everyone.  Or go into the schools and be able to talk to a real person 
about the progress of the children like how everyone watches out for their neighbor.  
Do not want to lose that!! 

 It's dying because all the building owners downtown charge such high rents and refuse 
to do any repairs on the buildings there is no way anyone can make any money. The 
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young generation doesn't care, they grew up with Box stores so that's where they spend 
their money and there isn't enough local support downtown. 

 I am concerned that those in charge of these decisions do not want to see growth and 
the town will begin to lose families as well as money that could be generated by new 
businesses. 

 I would love Smithville to grow, I've lived here all my life (27 years) and the only new 
economic development in those years has been the new small shopping strip that 
Subway is in. I want growth, so residents don't have to drive all the way to Bastrop or 
!ǳǎǘƛƴ ǘƻ ƎŜǘ ǎƻƳŜ ŦƻǊƳ ƻŦ ǾŀǊƛŜǘȅΦ {ƻ ƛǘΩǎ ŀōƭŜ ǘƻ ŎǊŜŀǘŜ Ƨƻōǎ ŦƻǊ ǊŜǎƛŘŜƴǘǎΣ ŀƴŘ 
stimulate the economy in Smithville. So my 7 year old will have more options, then what 
I had for entertainment when I was growing up here. Don't get me wrong my upbringing 
in Smithville was awesome, but I would have liked to have a theater to have hung out at 
or a roller rink or even a bowling alley. So YES, I'm all for growth in Smithville. 

 That too much growth in the "City Center" could prompt folks to destroy historical 
business and housing structures. 

 That we won't put the right kinds of incentives in place... That we will invite businesses 
in that are not positive for the community... That we will make a deal in desperation 
without weighing the consequences. 

vǳŜǎǘƛƻƴ тΥ ²Ƙŀǘ Řƻ ȅƻǳ ǘƘƛƴƪ {ƳƛǘƘǾƛƭƭŜΩǎ ǎǘǊŜƴƎǘƘǎ ŀǊŜΚ ό/ƘŜŎƪ ŀƭƭ ǘƘŀǘ ŀǇǇƭȅ ŀƴŘ ƳŀǊƪ ǘƻǇ оύΦ 

Note that the Airport was initially left off the list, and so the number count might have been 
higherτit was added in November as soon as one of the respondents commented about it. In 
February, a respondent also mentioned that we left off the hospital; by then it was too late to 
include it in the survey, but should it be administered again, Seton Smithville Hospital will be 
added to the list.  

¢ƘŜ ǘŀǎƪ ŦƻǊŎŜ ŀƴŘ ŦƻŎǳǎ ƎǊƻǳǇ ǿŀƴǘŜŘ ǇŜƻǇƭŜ ǘƻ άŜƴŘέ ǘƘƛǎ ǇƻǊǘƛƻƴ ƻŦ ǘƘŜ ǎǳǊǾŜȅ ƻƴ a positive 
note thinking about Smithville in its best light. Both by total count of all strengths and by top 
ǘƘǊŜŜΣ {ƳƛǘƘǾƛƭƭŜΩǎ ǘƻǇ strengths are: 1) beautiful, historic neighborhoods (75.1% of all strengths 
and 30.1% of top three); 2) Small town feeling (73.3% and 22.0%); and 3) Colorado River (70.7% 
and 20.0%). Interestingly, the school system came in as a fairly close fourth on the άǘƻǇ ǘƘǊŜŜέ 
ƭƛǎǘ ŀǘ мтΦм҈Σ ōǳǘ ǿŀǎ ƛƴ ǘƘŜ ƳƛŘŘƭŜ ƻŦ ǘƘŜ ǇŀŎƪ ƛƴ ǘŜǊƳǎ ƻŦ άŀƭƭ ǎǘǊŜƴƎǘƘǎέ ŀǘ пнΦф҈Φ !ǎ ƻƴŜ 
ǇŜǊǎƻƴ ƴƻǘŜŘΣ άǿŜ ƘŀǾŜ ƴƻ ŎƘƛƭŘǊŜƴ ǎƻ ŜŘǳŎŀǘƛƻƴ ŀƴŘ ŎƘƛƭŘ-directed activities are less relevant 
ǘƻ ǳǎέτwhich may be the primary reason this is the case given the high number of retired 
respondents and respondents over 50. 

Question 8: Would you be willing to pay $1 on your monthly utility bill towards a fund that can 
only be used for economic development? 

Of the 324 who answered this question, 73.5% said they would be willing to pay $1 on their 
utility bill towards economic development. This is a very high rate, and illustrates that this is a 
very important issue in our community. It would be possible to add this as a fee to the utility 
bill, allowing people to opt out if they wish. Assuming 1,700 hook ups in Smithville, this fee 
would raise approximately $20,400 annually, which could be put to good use in economic 
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development programming such as incentives for façade improvements, fixed costs for 
incubator projects, or partial funding for the salary for an Economic Development Coordinator, 
among many other things. The economic development fund would need to be a separate 
account and it will be very important to for the community to buy in to the program and for 
ǘǊŀƴǎŀŎǘƛƻƴǎ ǘƻ ōŜ ǊŜƎǳƭŀǊƭȅ ǊŜǇƻǊǘŜŘ ŀƴŘ ǘǊŀƴǎǇŀǊŜƴǘ ǘƻ ōŜǘǘŜǊ ŜƴǎǳǊŜ ǘƘŜ ǇǊƻƎǊŀƳΩǎ ǎǳŎŎŜǎǎΦ 

Question 9: Do you have any other comments about Economic Development in Smithville that 
have not been covered here? 

Fewer people (80 out of 402τall responses are included in the Appendix) chose to answer this 
question, whether they were fatigued or felt the questions did their job is difficult to say. Some 
of the responses included the following: 

 Downtown is the heart of a town. Make the building owners pay a fine if their buildings 
are not in use. It is a crime against this town for the people that own the buildings to let 
them sit there empty rather than charge reasonable rents so the businesses can survive 
and stay in business. Sell them if they don't use ǘƘŜƳ ƛƴ ŀ ȅŜŀǊΩǎ ǘƛƳŜΦ 

 We don't offer a strong job market, so our draw will have to be tourism.  If Huebel's and 
Dairy Queen are the only businesses open after 9 PM, and 90% of our Main Street 
businesses are closed on Sunday, we can't be much of a weekend town. 

 I am not sure if we should try and compete with Austin and Bastrop.  The focus might be 
better focusing on keeping taxes low and the small town community/feel.   

 Business and education need to coordinate. 

 Should be voluntary, never mandatory or forced by City Hall or city leaders.  Let private 
efforts figure it out with guidance, but no funding from, the city. 

 I have liked the Smithville Summit and the attention on sustainability. We need more 
shops downtown which will draw people there.  Antique stores can only do so much.  
Downtown is not really a destination.  Thanks for putting this out and listening. :) 

 We need to think outside of the box. What are other towns NOT doing????  Let's do 
that. :)  We have enough strip malls, chain stores, and big box retailers in the world (and 
antique stores, truthfully).  What would make us UNIQUE? 

Suggestions and Recommendations 

As City Leaders examine economic development issues in depth and create a more systemic 
plan to strategically encourage economic development and the infrastructure needed to 
implement projects related to business opportunities and economic development, it will be 
helpful to consider the findings of this survey. Based on these survey results, the task force 
recommends that City Leaders consider the following: 

 Provide Funding for Business Development: A strong majority of survey respondents 
(73.5%) are willing to pay $1 on their utility bill towards economic development. It will 
be necessary to address the issues raised by the individuals who commented on it; 
however, this is one tangible way to ensure that economic development is supplied with 
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a constant source of funds for future projects. In order to legitimize and institute a 
mechanism for spending funding, a series of public outreach efforts and public forums 
should continuously invite potential stakeholders to solicit ideas and proposals for the 
use of those funds and provide a recommendations report to the Council periodically. 
¢ƘŜ ά[ƛōǊŀǊƛŜǎ ¢ǊŀƴǎŦƻǊƳƛƴƎ /ƻƳƳǳƴƛǘƛŜǎέ ƳƻŘŜƭ, which helps participants identify 
aspirations, challenges, and changes needed to reach aspirations (see Appendix C), 
would be a useful tool to use. Nearly 100 people who took this survey want to be 
contacted again about economic development, and they could be the first set of people 
specifically invited to participate in the forum. 

 Communicate with and to the Public: Many individuals stated contradictory ideas about 
how growth should occur in Smithville. It will be important to try to institute programs 
that the vast majority can support while continually seeking feedback and input to 
legitimize the process through rigorous public involvement. Acting on the ideas that 
have the most community support ŀƴŘ ƘŀǾŜ ŀ ƎƻƻŘ ǊŀǘŜ ƻŦ ǊŜǘǳǊƴ όǘƘŜ άƭƻǿ ƘŀƴƎƛƴƎ 
ŦǊǳƛǘέύ will have a better chance at success and can bring more people together to buy in 
to the program. Communicating with the public as projects are implemented and 
celebrating those successes will be important to the continually improve the perception 
of the program. The public forum series would bring these stakeholders together and 
will provide a means of input and feedback that will go a long way towards showing 
these and other important stakeholders that City Leaders are working constructively on 
this issue. If people are provided an outlet to be heard, know that their input is 
meaningful and respected, and understand the reasons behind the decisions, many 
projects can have the support they need to be successful. 

 Develop a Marketing Plan: The City has intended to develop a Marketing Plan for some 
time, and now is a good time to act on that. A useful plan would identify strategic 
marketing opportunities over the next five years or so, and develop action items, tasks, 
and champions, as well as probably costs. These survey results can be useful for that 
effort. For example, the data here is a gold mine for someone who can turn it into a 
brochure to attract new businesses, residents, and investors. As part of a strategic plan, 
this or a similar follow-up survey could be considered to check up on how needs might 
ƘŀǾŜ ŎƘŀƴƎŜŘ ƻǊ ƎŀǳƎŜ άƘƻǿ ǿŜƭƭ ǿŜΩǊŜ ŘƻƛƴƎέ ŀŦǘŜǊ ǎƻƳŜ ǇǊƻƎǊŀƳǎ ƘŀǾŜ ōŜŜƴ 
implemented. The nearly 100 people who gave contact information to be updated 
ǿƻǳƭŘ ōŜ ŀ ƎƻƻŘ ǘŀǊƎŜǘ ƻŦ ƪƴƻǿƭŜŘƎŜŀōƭŜ άƪŜȅ ƛƴŦƻǊƳŀƴǘǎέ ǿƘƻ ŀƭǊŜŀŘȅ Ƙave a stake 
and understanding in this process to take additional surveys in the future. 

 Consider a Public Relations Campaign: City leaders should consider how to counteract 
ƳƛǎƛƴŦƻǊƳŀǘƛƻƴ ŀōƻǳǘ Ƙƻǿ ǘƘŜ /ƛǘȅ Ƙŀǎ άƭƛƳƛǘŜŘ ƎǊƻǿǘƘέ ŀƴŘ Ƙƻǿ ǘƻ ǳǎŜ ǾŀǊƛƻǳǎ ƻǳǘƭŜts 
to get facts to various stakeholder groups. Importantly, the number one way people get 
ǘƘŜƛǊ ƛƴŦƻǊƳŀǘƛƻƴ ƛǎ άǿƻǊŘ ƻŦ ƳƻǳǘƘΣέ ǿƘƛŎƘ ƛǘǎŜƭŦ ƛǎ ŦǊŀǳƎƘǘ ǿƛǘƘ ǘƘŜ ǇǊƻōƭŜƳǎ 
associated with spreading rumors and half-truths, and seems especially good at 
spreading incorrect bad news. Although it will never be possible for government officials 
to gain the trust and respect of every citizen, with better communication and more 
ŀǾŜƴǳŜǎ ŦƻǊ ƛƴǇǳǘ ŀƴŘ ǇŜǊǎƻƴŀƭ ŎƻƴǾŜǊǎŀǘƛƻƴǎ ǿƛǘƘ άǘƘŜ ǇŜƻǇƭŜ ƛƴ ŎƘŀǊƎŜΣέ ǎƻƳŜ ƻŦ ǘƘŜ 
many people who conveyed this sentiment might get the information they need begin 
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to understand what city leaders are doing to promote sensible and realistic growth in 
Smithville. {ƳƛǘƘǾƛƭƭŜΩǎ ǇǳōƭƛŎ ƛƳŀƎŜ ƛƴ ǘƘƛǎ ǊŜǎǇŜŎǘ ƛǎ ƛƳǇƻǊǘŀƴǘ ƴƻǘ ƻƴƭȅ ǘƻ ǘƘŜ ǇŜƻǇƭŜ 
who currently live and do business here, but also to potential investors and people who 
may move their business and/or families here, as well as to regional, state, and federal 
agencies, foundations, and other institutions that might be interested in lending their 
support ŀƴŘ ƛƴǾŜǎǘƛƴƎ ƛƴ {ƳƛǘƘǾƛƭƭŜΩǎ ǇŜƻǇƭŜ. 

 Cultivate Entrepreneurialism: Many people made terrific suggestions about what they 
want to see in the community to keep their dollars here. Help existing stores work to fill 
those gaps, and consider other models to recruit businesses and train individuals 
seeking to become business owners to bring in the goods and services the community 
has identified that they want. For example: 

o An overwhelming number (75.1%) were interested in being able to make 
everyday purchases that might come from a department store. The public forum 
will help to specify more of what that meansτwhether people are interested in 
attracting a big box store to Hwy 71, a Main Street storefront with specialized 
vendor spaces following the Antiques model, or something completely different.  

o Entertainment and eateries were also very high on the list of things people want 
to see here (74.8% and 68.8% respectively). Investigate a means of helping 
people know what is currently being done in some of these potential venues 
όǎǳŎƘ ŀǎ ǘƘŜ aƛƭǘƻƴΩǎ .ǳƛƭŘƛƴƎύ, as well as what might need to happen to fill that 
gap. Realtors may be helpful in this area.  

o Groceries and food items were one of the important elements on this list as well 
(53.7%). Two suggestions come from this issue: 1) The Chamber can use this 
information to bring to Brookshire Brothers to help them understand their 
market in Smithville to help them better stock the groceries people want to buy 
here, rather than in Bastrop or Austin; and 2) Contact the individuals who have 
independently stated their interest in developing a kind of food co-op on Main 
Street to find out their intentions and to examine how the City and Chamber 
might be able to assist those efforts. 

o Consider the possibility of eǎǘŀōƭƛǎƘƛƴƎ ŀ άŎƘŀǊƎŜ ǎǘŀǘƛƻƴέ ŦƻǊ ŜƭŜŎǘǊƛŎ ǾŜƘƛŎƭŜǎ ŀƴŘ 
develop compatible retail and other establishments within walking distance for 
the people who would be in the area for a few hours while their cars charge. 

o As stated in the 2011-2012 Comprehensive Plan, consider the possibility of 
establishing a business incubator that would work with Technology for All to 
train participants to become better business owners (for example, sessions on 
financial planning, business management, HR, and other important topics). As 
part of the incubator, business owners would be required to take a certain 
number of these classes in exchange for a below-market-rate rent and other 
potential resources to support them while they are learning to become self-
sustaining, profitable businessesΦ {ŜǾŜǊŀƭ ƛŘŜŀǎ ƛƴŎƭǳŘŜŘ ǘƘŜ άŘŜǇŀǊǘƳŜƴǘ ǎǘƻǊŜέ 
vendors, culinary arts, and technology entrepreneurs that would make excellent 
partners with the LiveAir NetworksΩ άƎƛƎŀōƛǘ Ŏƛǘȅέ ōŀŎƪōƻƴŜ.  
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o Other suggestions are listed in the comments provided in Appendix B. As always, 
listen to stakeholders for their ideas on this issue. 

 Examine the Data in More Detail: Crosstabulate some of the demographic information 
with the economic development questions to understand some of the market-share 
implicationsτfor example, see how the information may be better understood 
regarding how people get information about businesses based on age group 
(presumably, younger people rely more heavily on social media and the internet than 
older people) and to investigate whether there are any major differences between 
subgroups of people in terms of their preference for a $1 fee on the utility bill or any 
other question on the survey. 

If the survey is to be administered in the future, several suggestions (made too late in the 
process) will help further refine the instrument: 

 Establish the relationships needed to get more input from minorities. 

 Consider a Likert Scale (0=Very Weak to 10=Very Strong) for the question about 
{ƳƛǘƘǾƛƭƭŜΩǎ ǎǘǊŜƴƎǘƘǎΦ 

 Include ά{Ŝǘƻƴ wŜƎƛƻƴŀƭ IƻǎǇƛǘŀƭέ ŀƳƻƴƎ {ƳƛǘƘǾƛƭƭŜΩǎ ŀǎǎŜǘǎΦ 

 LƴŎƭǳŘŜ ǘƘŜ wŜŎȅŎƭƛƴƎ /ŜƴǘŜǊ ƛƴ ǘƘŜ ŦƛǊǎǘ ǘǿƻ ǉǳŜǎǘƛƻƴǎ ŀƭƻƴƎ ǿƛǘƘ άƎǊŜŜƴ ōǳǎƛƴŜǎǎΦέ 

 /ƻƴŘŜƴǎŜ ƛǘŜƳǎ ά!Ǌǘƛǎŀƴκ/ǊŀŦǘ DŀƭƭŜǊƛŜǎέ ǿƛǘƘ άCƛƴŜ !Ǌǘ DŀƭƭŜǊȅκ!Ǌǘ {ŀƭŜǎΦέ 

 Add Elgin to the survey so that it might be something the County can use in the future. 
Eliminate Paige, which was not a strong draw from our local business. 

 /ŀƭƭ ƛǘ ŀ άCƻƻŘ tǊƻŎŜǎǎƛƴƎ CŀŎƛƭƛǘȅέ ǊŀǘƘŜǊ ǘƘŀƴ ŀ ά[ƻŎŀƭ CƻƻŘ tǊƻŎŜǎǎƛƴƎ CŀŎƛƭƛǘȅέ 

 !ŘŘ άtŜǘ .ƻŀǊŘƛƴƎέ ǘƻ ±ŜǘŜǊƛƴŀǊƛŀƴκtŜǘ /ŀǊŜΦ 

 {ǇŜŎƛŦȅ ά[ƛǾŜ ¢ƘŜŀǘŜǊέ ŀƴŘ ŀŘŘ ά/ƻƴŎŜǊǘǎέ ǘƻ ά9ƴǘŜǊǘŀƛƴƳŜƴǘΦέ 

 !ŘŘ άIŀƛǊκbŀƛƭέ ǘƻ ά{ŀƭƻƴκ.ŜŀǳǘȅΦέ 

 /ƻƴǎƛŘŜǊ ŎƘŀƴƎƛƴƎ άhǇŜƴ ŘƻƻǊ ŀǘ /ƛǘȅ Iŀƭƭέ ǘƻ ά!Ǿŀƛƭŀōƛƭƛǘȅ ƻŦ Ŏƛǘȅ ƳŀƴŀƎŜƳŜƴǘΦέ 

 In the future, match categories to relevant Census categories more specifically and 
exactly. 

 !ŘŘ ά/ǳǊǊŜƴǘƭȅ {ŜǊǾƛƴƎ ƛƴ ǘƘŜ aƛƭƛǘŀǊȅέ ǘƻ ǘƘŜ 9ƳǇƭƻȅƳŜƴǘ ƻǇǘƛƻƴǎΦ 

 !ŘŘ άbƻǘ !ǇǇƭƛŎŀōƭŜέ ǘƻ ǘƘŜ ǉǳŜǎǘƛƻƴ ŀōƻǳǘ ǿƘŜǊŜ ǇŜƻǇƭŜ ǿƻǊƪΦ 

 Explain why demographic questions are important and how they will be used. 

 Create numerical categories including from 0 to 10 for the question about how many 
children are living with you. 

 Consider adding a question about how many people live in the household (for better 
comparison to Census statistics). 

 !ŘŘ άǿƘȅ ƻǊ ǿƘȅ ƴƻǘΚέ ŀǎ ŀƴ ƻǇŜƴ-ŜƴŘŜŘ ǉǳŜǎǘƛƻƴ ǘƻ Ŧƻƭƭƻǿ ǳǇ ƻƴ άǿƻǳƭŘ ȅƻǳ ōŜ 
willing to pay $1 on the ǳǘƛƭƛǘȅ ōƛƭƭΚέ  
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Appendix A:  
 
Blank Surveys in English and Spanish 

(NOTE: Surveys were printed on 11x17-sized paper to be sure people could read the questions 
and then tri-folded like a brochure)  

 

  



   COS 2013-2014 Economic Development Survey Results 

22 

 

 

 

(This page intentionally blank)



   COS 2013-2014 Economic Development Survey Results 

23 

 

 

 



   COS 2013-2014 Economic Development Survey Results 

24 

 

 



   COS 2013-2014 Economic Development Survey Results 

25 

 

 



   COS 2013-2014 Economic Development Survey Results 

26 

 

 

 



   COS 2013-2014 Economic Development Survey Results 

27 

 

Appendix B:  
 
Complete Survey Questions and Results 
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Percent of Total RESPONDENT COUNT (397 Respondents) 
              
Question1: Where do you usually shop or get services? (Check all that apply) 

Answer Options 
Smith
ville 

%Smv  Bastrop 
% 

Bastrop 
Austin 

% 
Austin 

La 
Grange 

%LG 
Other 

big 
city 

%Big 
City 

On-
line 

%On 
Line 

Other 
small 
town 

% Sm 
Town 

Paige 
% 

Paige 
Response 

Count 

% Total 
(of 

10,417) 

Gas Stations 266 70.6% 269 71.4% 79 21.0% 37 9.8% 20 5.3% 6 1.6% 18 4.8% 8 2.1% 377 3.6% 

Restaurants / Fast Food 251 69.5% 311 86.1% 192 53.2% 82 22.7% 41 11.4% 4 1.1% 34 9.4% 6 1.7% 361 3.5% 

Hardware/General Store 244 68.5% 256 71.9% 58 16.3% 30 8.4% 9 2.5% 8 2.2% 10 2.8% 2 0.6% 356 3.4% 

Automotive Repair 212 58.6% 178 49.2% 66 18.2% 30 8.3% 7 1.9% 4 1.1% 9 2.5% 2 0.6% 362 3.5% 

Professional Services 
(lawyer, banking, insurance, 
realtor, etc.) 

201 62.2% 167 51.7% 82 25.4% 15 4.6% 18 5.6% 14 4.3% 15 4.6% 0 0.0% 323 3.1% 

Home Construction/ 
Maintenance (electrician, 
plumber, etc.) 

200 63.7% 159 50.6% 34 10.8% 18 5.7% 8 2.5% 1 0.3% 12 3.8% 4 1.3% 314 3.0% 

Grocery/Farmersô 
Market/Food Co-op 

180 50.7% 282 79.4% 95 26.8% 45 12.7% 13 3.7% 8 2.3% 13 3.7% 3 0.8% 355 3.4% 

Antiques 179 76.8% 56 24.0% 32 13.7% 32 13.7% 16 6.9% 16 6.9% 60 25.8% 3 1.3% 233 2.2% 

Bookstore / Video Rental / 
Library 

177 55.8% 97 30.6% 92 29.0% 6 1.9% 13 4.1% 80 25.2% 6 1.9% 1 0.3% 317 3.0% 

Plant Nursery 176 58.5% 201 66.8% 43 14.3% 19 6.3% 10 3.3% 5 1.7% 17 5.6% 0 0.0% 301 2.9% 

Home Décor / Florist 174 61.7% 112 39.7% 82 29.1% 10 3.5% 20 7.1% 29 10.3% 5 1.8% 2 0.7% 282 2.7% 

Furniture store / repair 156 50.6% 56 18.2% 153 49.7% 5 1.6% 22 7.1% 12 3.9% 11 3.6% 4 1.3% 308 3.0% 

Health Care Services (doctor, 
dentist, pharmaceutical, 
chiropractor, pediatrician, ob-
gyn, etc.) 

148 41.2% 225 62.7% 168 46.8% 43 12.0% 28 7.8% 1 0.3% 24 6.7% 1 0.3% 359 3.4% 

Salon / Beauty 148 47.3% 159 50.8% 39 12.5% 6 1.9% 10 3.2% 0 0.0% 6 1.9% 2 0.6% 313 3.0% 

Liquor Store 142 53.0% 197 73.5% 38 14.2% 6 2.2% 8 3.0% 0 0.0% 3 1.1% 0 0.0% 268 2.6% 

Veterinarian / Pet care 132 44.9% 105 35.7% 9 3.1% 60 20.4% 8 2.7% 4 1.4% 25 8.5% 1 0.3% 294 2.8% 

Childrenôs / Family Activities 
(after-school programs; 
dance, art, acting, music, 
singing classes; sports, etc) 

131 70.1% 65 34.8% 31 16.6% 4 2.1% 10 5.3% 2 1.1% 11 5.9% 3 1.6% 187 1.8% 

Tailors / Dry Cleaners 128 47.8% 132 49.3% 17 6.3% 8 3.0% 8 3.0% 2 0.7% 3 1.1% 0 0.0% 268 2.6% 

Local Food Processing 
Facility 

126 77.8% 20 12.3% 6 3.7% 8 4.9% 5 3.1% 0 0.0% 13 8.0% 0 0.0% 162 1.6% 

Bicycling/Kayaking/Outdoor 
Recreation 

100 42.2% 105 44.3% 61 25.7% 8 3.4% 18 7.6% 10 4.2% 36 15.2% 1 0.4% 237 2.3% 

Thrift Store / Re-sale / 
Consignment 

91 35.5% 181 70.7% 69 27.0% 49 19.1% 10 3.9% 5 2.0% 14 5.5% 3 1.2% 256 2.5% 

Coffee Shop 88 33.0% 193 72.3% 54 20.2% 26 9.7% 9 3.4% 3 1.1% 5 1.9% 1 0.4% 267 2.6% 

Artisan / Crafts Galleries 88 46.8% 67 35.6% 75 39.9% 6 3.2% 23 12.2% 20 10.6% 21 11.2% 2 1.1% 188 1.8% 

Business Services (copying, 
parts/repair, package 
shipment) 

76 24.1% 229 72.5% 61 19.3% 15 4.7% 7 2.2% 24 7.6% 5 1.6% 1 0.3% 316 3.0% 

Child Care 74 71.8% 20 19.4% 7 6.8% 4 3.9% 2 1.9% 2 1.9% 3 2.9% 2 1.9% 103 1.0% 

Bar, Tavern or Pub 68 29.2% 123 52.8% 111 47.6% 9 3.9% 24 10.3% 2 0.9% 16 6.9% 7 3.0% 233 2.2% 

Fine Art Gallery/Art sales 59 39.1% 52 34.4% 67 44.4% 5 3.3% 19 12.6% 9 6.0% 8 5.3% 1 0.7% 151 1.4% 
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Answer Options 
Smith
ville 

%Smv  Bastrop 
% 

Bastrop 
Austin 

% 
Austin 

La 
Grange 

%LG 
Other 

big 
city 

%Big 
City 

On-
line 

%On 
Line 

Other 
small 
town 

% Sm 
Town 

Paige 
% 

Paige 
Response 

Count 

% Total 
(of 

10,417) 

Hotel / Motel / B&B 40 18.6% 85 39.5% 70 32.6% 3 1.4% 79 36.7% 7 3.3% 32 14.9% 0 0.0% 215 2.1% 

Office or school supplies 38 11.9% 283 88.7% 80 25.1% 20 6.3% 7 2.2% 30 9.4% 1 0.3% 0 0.0% 319 3.1% 

Education/Training for adults 30 16.7% 23 12.8% 95 52.8% 1 0.6% 19 10.6% 61 33.9% 5 2.8% 2 1.1% 180 1.7% 

Green Business (solar, wind, 
compost) 

22 20.0% 31 28.2% 53 48.2% 4 3.6% 13 11.8% 11 10.0% 9 8.2% 2 1.8% 110 1.1% 

Entertainment (movies, 
theater, miniature golf, 
bowling, etc) 

20 5.6% 291 81.7% 181 50.8% 14 3.9% 33 9.3% 11 3.1% 9 2.5% 4 1.1% 356 3.4% 

Art Supplies 18 6.8% 131 49.6% 138 52.3% 12 4.5% 21 8.0% 48 18.2% 4 1.5% 2 0.8% 264 2.5% 

Department Store / Clothing / 
Shoes 

14 3.7% 269 71.4% 239 63.4% 40 10.6% 52 13.8% 83 22.0% 16 4.2% 3 0.8% 377 3.6% 

Computers / Electronics 
Sales/Service 

13 3.9% 248 73.6% 129 38.3% 7 2.1% 12 3.6% 70 20.8% 1 0.3% 2 0.6% 337 3.2% 

Equipment Rental 11 5.0% 180 81.1% 44 19.8% 16 7.2% 7 3.2% 3 1.4% 5 2.3% 2 0.9% 222 2.1% 

Photography or film 
development 

8 3.5% 195 84.8% 31 13.5% 4 1.7% 3 1.3% 33 14.3% 1 0.4% 0 0.0% 230 2.2% 

New/Used Car Sales 5 1.7% 162 54.2% 159 53.2% 35 11.7% 27 9.0% 13 4.3% 10 3.3% 0 0.0% 299 2.9% 

Other #1 (please enter details 
in the field below): 

5 50.0% 5 50.0% 0 0.0% 0 0.0% 1 10.0% 1 10.0% 0 0.0% 1 10.0% 10 0.1% 

Other #2 (please enter details 
in the field below): 

4 57.1% 2 28.6% 0 0.0% 1 14.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 7 0.1% 

  4243 40.7% 5922 56.8% 3040 29.2% 743 7.1% 660 6.3% 642 6.2% 496 4.8% 78 0.7% 10417 100.0% 

Answered Questions                 397 98.8% 

Skipped Questions                 5 1.2% 

                        

Percentages based on TOTAL RESPONDENT COUNT (397) for each line item for specific locations. This indicates how many people answered that they 
shop for this item, not including how many places they shop for it. 

Percent of Total RESPONSE ROW COUNT (based on the number of respondents who shop for the item)        
              
Question1: Where do you usually shop or get services? (Check all that apply) 

Answer Options 
Smith
ville 

%Smv  Bastrop 
% 

Bastrop 
Austin 

% 
Austin 

La 
Grange 

%LG 
Other 

big 
city 

%Big 
City 

On-
line 

%On 
Line 

Other 
small 
town 

% Sm 
Town 

Paige 
% 

Paige 
Row 

Count 

% Total 
(of 

10,417) 

Local Food Processing 
Facility 

126 70.8% 20 11.2% 6 3.4% 8 4.5% 5 2.8% 0 0.0% 13 7.3% 0 0.0% 178 1.1% 

Child Care 74 64.9% 20 17.5% 7 6.1% 4 3.5% 2 1.8% 2 1.8% 3 2.6% 2 1.8% 114 0.7% 

Childrenôs / Family Activities 
(after-school programs; 
dance, art, acting, music, 
singing classes; sports, etc) 

131 51.0% 65 25.3% 31 12.1% 4 1.6% 10 3.9% 2 0.8% 11 4.3% 3 1.2% 257 1.6% 

Home Construction/ 
Maintenance (electrician, 
plumber, etc.) 

200 45.9% 159 36.5% 34 7.8% 18 4.1% 8 1.8% 1 0.2% 12 2.8% 4 0.9% 436 2.8% 

Antiques 179 45.4% 56 14.2% 32 8.1% 32 8.1% 16 4.1% 16 4.1% 60 15.2% 3 0.8% 394 2.5% 

Tailors / Dry Cleaners 128 43.0% 132 44.3% 17 5.7% 8 2.7% 8 2.7% 2 0.7% 3 1.0% 0 0.0% 298 1.9% 
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Answer Options 
Smith
ville 

%Smv  Bastrop 
% 

Bastrop 
Austin 

% 
Austin 

La 
Grange 

%LG 
Other 

big 
city 

%Big 
City 

On-
line 

%On 
Line 

Other 
small 
town 

% Sm 
Town 

Paige 
% 

Paige 
Row 

Count 

% Total 
(of 

10,417) 

Automotive Repair 212 41.7% 178 35.0% 66 13.0% 30 5.9% 7 1.4% 4 0.8% 9 1.8% 2 0.4% 508 3.2% 

Home Décor / Florist 174 40.1% 112 25.8% 82 18.9% 10 2.3% 20 4.6% 29 6.7% 5 1.2% 2 0.5% 434 2.7% 

Salon / Beauty 148 40.0% 159 43.0% 39 10.5% 6 1.6% 10 2.7% 0 0.0% 6 1.6% 2 0.5% 370 2.3% 

Hardware/General Store 244 39.5% 256 41.5% 58 9.4% 30 4.9% 9 1.5% 8 1.3% 10 1.6% 2 0.3% 617 3.9% 

Professional Services 
(lawyer, banking, insurance, 
realtor, etc.) 

201 39.3% 167 32.6% 82 16.0% 15 2.9% 18 3.5% 14 2.7% 15 2.9% 0 0.0% 512 3.2% 

Veterinarian / Pet care 132 38.4% 105 30.5% 9 2.6% 60 17.4% 8 2.3% 4 1.2% 25 7.3% 1 0.3% 344 2.2% 

Gas Stations 266 37.8% 269 38.3% 79 11.2% 37 5.3% 20 2.8% 6 0.9% 18 2.6% 8 1.1% 703 4.4% 

Bookstore / Video Rental / 
Library 

177 37.5% 97 20.6% 92 19.5% 6 1.3% 13 2.8% 80 16.9% 6 1.3% 1 0.2% 472 3.0% 

Plant Nursery 176 37.4% 201 42.7% 43 9.1% 19 4.0% 10 2.1% 5 1.1% 17 3.6% 0 0.0% 471 3.0% 

Furniture store / repair 156 37.2% 56 13.4% 153 36.5% 5 1.2% 22 5.3% 12 2.9% 11 2.6% 4 1.0% 419 2.6% 

Liquor Store 142 36.0% 197 50.0% 38 9.6% 6 1.5% 8 2.0% 0 0.0% 3 0.8% 0 0.0% 394 2.5% 

Bicycling/Kayaking/Outdoor 
Recreation 

100 29.5% 105 31.0% 61 18.0% 8 2.4% 18 5.3% 10 2.9% 36 10.6% 1 0.3% 339 2.1% 

Artisan / Crafts Galleries 88 29.1% 67 22.2% 75 24.8% 6 2.0% 23 7.6% 20 6.6% 21 7.0% 2 0.7% 302 1.9% 

Grocery/Farmersô 
Market/Food Co-op 

180 28.2% 282 44.1% 95 14.9% 45 7.0% 13 2.0% 8 1.3% 13 2.0% 3 0.5% 639 4.0% 

Restaurants / Fast Food 251 27.3% 311 33.8% 192 20.8% 82 8.9% 41 4.5% 4 0.4% 34 3.7% 6 0.7% 921 5.8% 

Fine Art Gallery/Art sales 59 26.8% 52 23.6% 67 30.5% 5 2.3% 19 8.6% 9 4.1% 8 3.6% 1 0.5% 220 1.4% 

Coffee Shop 88 23.2% 193 50.9% 54 14.2% 26 6.9% 9 2.4% 3 0.8% 5 1.3% 1 0.3% 379 2.4% 

Health Care Services (doctor, 
dentist, pharmaceutical, 
chiropractor, pediatrician, ob-
gyn, etc.) 

148 23.2% 225 35.3% 168 26.3% 43 6.7% 28 4.4% 1 0.2% 24 3.8% 1 0.2% 638 4.0% 

Thrift Store / Re-sale / 
Consignment 

91 21.6% 181 42.9% 69 16.4% 49 11.6% 10 2.4% 5 1.2% 14 3.3% 3 0.7% 422 2.7% 

Bar, Tavern or Pub 68 18.9% 123 34.2% 111 30.8% 9 2.5% 24 6.7% 2 0.6% 16 4.4% 7 1.9% 360 2.3% 

Business Services (copying, 
parts/repair, package 
shipment) 

76 18.2% 229 54.8% 61 14.6% 15 3.6% 7 1.7% 24 5.7% 5 1.2% 1 0.2% 418 2.6% 

Green Business (solar, wind, 
compost) 

22 15.2% 31 21.4% 53 36.6% 4 2.8% 13 9.0% 11 7.6% 9 6.2% 2 1.4% 145 0.9% 

Education/Training for adults 30 12.7% 23 9.7% 95 40.3% 1 0.4% 19 8.1% 61 25.8% 5 2.1% 2 0.8% 236 1.5% 

Hotel / Motel / B&B 40 12.7% 85 26.9% 70 22.2% 3 0.9% 79 25.0% 7 2.2% 32 10.1% 0 0.0% 316 2.0% 

Office or school supplies 38 8.3% 283 61.7% 80 17.4% 20 4.4% 7 1.5% 30 6.5% 1 0.2% 0 0.0% 459 2.9% 

Art Supplies 18 4.8% 131 35.0% 138 36.9% 12 3.2% 21 5.6% 48 12.8% 4 1.1% 2 0.5% 374 2.4% 

Equipment Rental 11 4.1% 180 67.2% 44 16.4% 16 6.0% 7 2.6% 3 1.1% 5 1.9% 2 0.7% 268 1.7% 

Entertainment (movies, 
theater, miniature golf, 
bowling, etc) 

20 3.6% 291 51.7% 181 32.1% 14 2.5% 33 5.9% 11 2.0% 9 1.6% 4 0.7% 563 3.6% 

Photography or film 
development 

8 2.9% 195 70.9% 31 11.3% 4 1.5% 3 1.1% 33 12.0% 1 0.4% 0 0.0% 275 1.7% 

Computers / Electronics 
Sales/Service 

13 2.7% 248 51.5% 129 26.8% 7 1.5% 12 2.5% 70 14.5% 1 0.2% 2 0.4% 482 3.0% 

Department Store / Clothing / 
Shoes 

14 2.0% 269 37.6% 239 33.4% 40 5.6% 52 7.3% 83 11.6% 16 2.2% 3 0.4% 716 4.5% 
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Answer Options 
Smith
ville 

%Smv  Bastrop 
% 

Bastrop 
Austin 

% 
Austin 

La 
Grange 

%LG 
Other 

big 
city 

%Big 
City 

On-
line 

%On 
Line 

Other 
small 
town 

% Sm 
Town 

Paige 
% 

Paige 
Row 
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% Total 
(of 

10,417) 

New/Used Car Sales 5 1.2% 162 39.4% 159 38.7% 35 8.5% 27 6.6% 13 3.2% 10 2.4% 0 0.0% 411 2.6% 

Other #1 (please enter details 
in the field below): 

5 38.5% 5 38.5% 0 0.0% 0 0.0% 1 7.7% 1 7.7% 0 0.0% 1 7.7% 13 0.1% 

Other #2 (please enter details 
in the field below): 

4 57.1% 2 28.6% 0 0.0% 1 14.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 7 0.0% 

  4243 26.8% 5922 37.4% 3040 19.2% 743 4.7% 660 4.2% 642 4.1% 496 3.1% 78 0.5% 15824 100.0% 

Answered Questions                 397 98.8% 

Skipped Questions                 5 1.2% 

Percentages based on the TOTAL ROW COUNT for each line item overall (adding together all the responses for all eight locations). 

Number Response Date Details for Other #1 and Other #2 
 
1 Adult Novelties - Austin Live Music Venues - Austin, Smithville (very few choices), other small town 
2 I 
3 Organic food 
4 Different states 
5 Other #1 - Jewelry, Other #2 - Catering 
6 1. Cattle feed 2 Farm supplies 
7 church: Bastrop 
8 other #1 - church attendance 
9 ï Smithville Post Office - Smithville 
10 I do live in Bastrop, but work in Smithville.  I buy livestock feed in Smithville. 
11 Kerrville or Fredricksburg 
12 #1Groceries #2 Drug store 
13 #1 Lawyer---Where I find provide with best reviews/best price #2 Shop wherever I happen to be. 
14 Pharmacy - Bastrop 
15 Microbrewery and pub - would love one in Smithville, currently going to Bastrop. I miss our local farmer's market. I'd love a good deli in Smithville but don't shop them often. 
16 McMann 
17 Outdoor activities such as canoes, bike trails, bowling, movie theater, skating ring, tubing on the colorado  We never mentioned all the different parks we have available 

around smithville. Football,baseball,soccer fields. The  rec center also provides healthy activities and working out which is important to a lot of people. 
18 Dr Mike RIdlen in Columbus. 
19 I live in DFW area but Smithville is my home town. 
20 Can not have a baby in Bastrop County unless it's an emergency.  Go to Austin  or LaGrange.  Cannot have surgeries performed at SSRH. 
21 SMITHVILLE HAS VERY LITTLE TO OFFER. I LIVE HERE AND CAN'T SPEND MUCH OF MY MONEY HERE, SAVE FOR THE BACK DOOR CAFE. 
22 Houston 
23 We have never seen city leaders in any of our stores, don't they shop local? 
24 no childcare, no nursery svcs 
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Question 2: What kinds of businesses do you think are available currently in Smithville? What kinds of businesses would 
you like to see in Smithville that arenôt here or that you would like to see more of? (Check all that apply) 

Answer Options 

Business/ 
service 

already in 
Smithville 

% 
Smithville 

Businesses 
(377 total 

responses) 

Businesses or 
services Iôd 
like to see in 
Smithville (or 
see more of) 

% More in 
Smithville 
(377 total 

responses) 
Response 

Count 

% Total 
(of 

9057) 

Department Store / Clothing / Shoes 24 7.1% 253 75.1% 265 2.9% 

Entertainment (movies, theater, miniature golf, bowling, etc) 24 7.1% 252 74.8% 262 2.9% 

Restaurants / Fast Food 244 72.4% 232 68.8% 343 3.8% 

Grocery/Farmersô Market/Food Co-op 200 59.3% 181 53.7% 301 3.3% 

Coffee Shop 145 43.0% 157 46.6% 272 3.0% 

Office or school supplies 66 19.6% 151 44.8% 193 2.1% 

Computers / Electronics Sales/Service 55 16.3% 143 42.4% 187 2.1% 

Health Care Services (doctor, dentist, pharmaceutical, 
chiropractor, pediatrician, ob-gyn, etc.) 

239 70.9% 138 40.9% 302 3.3% 

Business Services (copying, parts/repair, package shipment) 58 17.2% 138 40.9% 185 2.0% 

Equipment Rental 26 7.7% 129 38.3% 153 1.7% 

Education/Training for adults 61 18.1% 125 37.1% 173 1.9% 

Bicycling/Kayaking/Outdoor Recreation 82 24.3% 124 36.8% 189 2.1% 

New/Used Car Sales 30 8.9% 118 35.0% 144 1.6% 

Bookstore / Video Rental / Library 193 57.3% 107 31.8% 259 2.9% 

Photography or film development 21 6.2% 104 30.9% 124 1.4% 

Hotel / Motel / B&B 215 63.8% 102 30.3% 273 3.0% 

Art Supplies 57 16.9% 97 28.8% 151 1.7% 

Green Business (solar, wind, compost) 31 9.2% 93 27.6% 116 1.3% 

Thrift Store / Re-sale / Consignment 156 46.3% 89 26.4% 219 2.4% 

Bar, Tavern or Pub 252 74.8% 71 21.1% 296 3.3% 

Childrenôs / Family Activities (after-school programs; dance, 
art, acting, music, singing classes; sports, etc) 

191 56.7% 70 20.8% 230 2.5% 

Hardware/General Store 251 74.5% 64 19.0% 282 3.1% 

Home Décor / Florist 226 67.1% 61 18.1% 261 2.9% 

Salon / Beauty 243 72.1% 60 17.8% 273 3.0% 

Furniture store / repair 225 66.8% 60 17.8% 258 2.8% 

Home Construction/Maintenance (electrician, plumber, etc.) 209 62.0% 59 17.5% 236 2.6% 

Tailors / Dry Cleaners 207 61.4% 59 17.5% 248 2.7% 

Plant Nursery 241 71.5% 57 16.9% 273 3.0% 

Artisan / Crafts Galleries 194 57.6% 46 13.6% 227 2.5% 

Veterinarian / Pet care 224 66.5% 45 13.4% 250 2.8% 

Professional Services (lawyer, banking, insurance, realtor, 
etc.) 

247 73.3% 42 12.5% 266 2.9% 

Gas Stations 280 83.1% 35 10.4% 299 3.3% 

Fine Art Gallery/Art sales 130 38.6% 35 10.4% 157 1.7% 

Automotive Repair 286 84.9% 31 9.2% 307 3.4% 

Liquor Store 257 76.3% 27 8.0% 272 3.0% 

Child Care 196 58.2% 26 7.7% 212 2.3% 

Local Food Processing Facility 205 60.8% 20 5.9% 219 2.4% 

Antiques 331 98.2% 14 4.2% 334 3.7% 

Other #1 (please enter details in the field below) 8 2.4% 25 7.4% 31 0.3% 

Other #2 (please enter details in the field below) 2 0.6% 13 3.9% 15 0.2% 

Total Responses 6332 69.9% 3653 40.3% 9057 100.0% 

Average 166.4 47.0% 95.1 27.4% 237.1 2.5% 
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answered question           377 

skipped question           25 

Details for Other #1 and Other #2           39 

1 HEB Grocery Store Wal-Mart Superstore 

2 Pet Grooming 

3 organic farmer's market, food coop 

4 HEB or Walmart 

5 #1- need much more green than compost! 
 
#2 -need 24 hour coffee shop/restaurant 

6 live music venues, dog parks 

7 A Chinese Restaurant. I'd like Smithville to pass a liquor by the drink bill and open a nice bar. 

8 You guys should really bust up the Rec Center, they need more events and things for teenagers 

9 Professionals- Arborist/Botanist 
Plumbers/Electrician/Exterminator/Services 

10 Chiropractor: fast lunch spot 

11 The only movies are The Red Box... 
A number of things on the "available in S-V" are at the Dollar Store in limited quality.. 

12 More shops other than antiques 

13 More business downtown to draw more people and business to the existing businesses already in place down there.  
More support for the small businesses down there.  Like antiques but no more antique stores.  Took survey and only 
about ten people out of 60 or so were local shoppers.  Local people act like they don't know certain businesses are even 
in Smithville. 

14 Nice clothing stores. Stores which carry nice items priced appropriately for the income status of Smithville Residents 

15 Smithville could use a manufacturing facility that hired unskilled, skilled and professional employees. With the railroad 
here it is easy to ship anywhere. 

16 Some type of business adventure or more stores for our quaint downtown.  Need to draw more downtown to help attract 
more business for the existing ones down there.  Not necessarily antiques but I have nothing against those that are here.  
Help out small businesses. 

17 #1 Grocery + 
#2 More fast food and sit down eateries 

18 Would love to see a good natural grocer (why I shop grocery/frmr mkts in Austin); even a decent HEB would be a delight! 
Would love to see a good coffeehouse, real gym (or a rec ctr with more equipment and yoga schedule), and a dry cleaner 
that was eco-friendly (I don't want the nasty chems on my clothing). 

19 sewing fabrics supplies 

20 Need a Sonic or What-a-Burger and Golden Chic or Chicken Express 

21 Smithville definitely needs a new Pharmacy 

22 more organic foods 
more green services 

23 Microbrewery.  Deli.  Central Market.  Equipment rental of a tiller.  Goodwill or place to take donations. 

24 Cvs pharmacy!!! We need a drug store that will be open for later hours! I hate having to drive all the way to Bastrop for 
medicine when my kids are sick. Would be perfect located somewhere near the hospital. 

25 More Restaurants 

26 Dog Spa, ice cream parlor, laundry mat, carts shuttle service, airport, helicopter rides, splash park 

27 I wish the local veterinarian had Saturday hours and emergency services. 

28 Smithville needs another grocery store.  Brookshire brothers is outrageous on their prices, because they have NO 
competition.   
Smithville also needs a good restaurant/cafe, that is open 24 hours. 

29 Full exercise facilities, restaurants that are open every day. 

30 Need a major industry to locate to Smithville. More affordable housing. More tax revenue to support SISD and City of 
Smithville. 

31 THE CURRENT CITY GOVERNMENT NEEDS TO BE MORE OPEN TO ATTRACTING BUSINESS INTO SMITHVILLE 
AND STOP FIGHTING ANY AND ALL GROWTH. 

32 Manufacturing....not in the retail business district. We need JOBS! 

33 other #1 something other than brookshires for groceries. we have to go to bastrop to get them 

34 We need a Wal-Mart or H.E.B. desperately. 

35 Music venue; place to socialize with other adults. 




