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201314 Economic Development Survey

Executive Summary

ThisEconomic Development Survey svatended to begin a discussiabout economic
development and shopping habigth people from Smithvillas well agpeoplefrom other
locationsin the regionwho shop in and around Smithville.

Thepurpose of this survewasto gather information about shopping habits and perceived gaps
in service that willl) help existing merchants and service providers better meet the needs of
the community and 2) maylead to actions designed tattract new busiesses by showing

them open and desirednharket opportunities in Smithville.

A task force on economic development formed in about May of 2013 to discuss issues that had
0SSy NI AA&SR Ibashessieeds drid ogpd@tanitiés Gf@riseveral membersiha
attended a series of seminars and workshops about the topic. A focus,groopened in July
2013,assisted in developing survey questions and outreach strategies, and was integral in
helping to disseminate information about the surva@ye survey was tted among several
community organizations (Chamber of Commerce committees, the Lost Pines Networking
Group, and various individuals) and modified based on their feeddadtnology for All

createdthe survey managedt, and ran reportshrough the survg website

G a dzNJZ S & Y 2éyTheSliér @ud@ tfie survey and the survey itseéfre translated into

Spanishkso thatopinions from every member of this communiguld be heard

These resultshow thatthe people who took the surveyo about56%o0f their stopping for the

itemized goods and servicesBastropoverall, about41%in Smithville and about 30% in

Austin.Coming in a distant fourth is La Grarige F 2t f 2 6 SR gé@n-lidesliopphidyd 6 A 3 O
G2 0 KSNJ gdandPaigedchaslgss than 5%f the market share
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Other results indicate that:

e 73.5% of the respondents said they would support adding $1 to the utility bill to be used
for economic development.

e Thetop four businesses people think weeed to increase/improve or establish heaee:

Depatment store/clothing/shoeg75.1%) Entertainment(74.8%) Restaurants/Fast
Food(68.8);anda NP OSNE K FIF N¥SNBRAQ YI N]J SGkO22L) 6po d17s

e The primary reason peopkhop outside of Smithville ivailability 49.6%, followed by
price 0.9% and variety 17.5%.

e The top three strengths Smithville has to offer are: Beautiful, historic neighborhoods
(30.1%) Small town feeling22.0%) and the Colorado Riv€20.0%)It is interesting to
note that the school system was rankedy G KS aG2L) oé tdnlgzSad A
NEOSAOSR nuoddgz: 2F NBaLRyaSa Ay GKS al ff

e The majority of people felt that word of mouth was the best advertising (40.4%),
followed by Google searchers on the internet at a distant second (17.8%), and Facebook
(14.5%). The Newspapwas fourth with 11.7%.

No
ax S

Many of these individuals shared some important feedback about their vié&samomic
development. Nearlalf of the 402respondents provided very thoughtful comments that
express their visions for good growth in Smithvilldl are shown in Appendix. B-or example:

e | hope Smithville plans the layout of new growth to keep the town looking and feeling
like a small town just with more services and stores.
e More small business, NO BIG BOX STORES.
¢ | would love to get more chain resteants (McDonalds, Taco Bell, etc.). A CVS Drug
{G2NBX | ClFLYAf&@ 52tfI N G2 O02YS 6101 2NJI 5
e More locally owned restaurants and entertainment. More health care access.
e A coop type store with (a variety of) several smaller businesses.
e ExceptforSogl & 3 K In@rfy il of g@dv&Sin yearsno new housing growth or
available lots for new homes.
e We must have more affordable housing if we truly want to grow.

Based on these results, the task force recommends the following:

e Provide funding for busirss development through a $1 fee on the Utility Bill and
establish a public forum that will engage staketesk to recommend how Councibuld
use those funds;

e Communicate with and to the public to help find the ideas that will have the least
resistance andlo the most good for business in Smithvéied develop a plan to
implement them

e Createa Marketing Plan using the data provided in this regortl develop strategic
programs and milestones to achieve within a fixgar period

e Consider a public relatiencampaign to helprovideresidents, business owners,
building owners, government agencies, and potential investotis access to the
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information they need and to counteract any misinformation about any unofficial or
dzy adF SR alLlRfAOeéd 2y INBGOKT

e Cultivake entrepreneurialism and work to bring in business that people here want to
spend their money on; and

e Examine the data in more detail and report those results in the future to help various
stakeholders.

Survey Methodology

A task force on economic developmt formed in about May of 2013 to discuss issues that had
0SSY NIYAASR Fo2dzi { YAGKOATESQa ySSRa |yR 2LILR
series of seminars and workshops about the topic. Initial task force members included Joanna
Morgan (memiler of City Council), Tina Smith (President of the Smithville Area Chamber of
Commerce), April Daniels (Chamber Board Member and Main Street Business Owner) and Jill
Strube (Grants Administrator for the City of Smithville). Orin Moore (Coordinator for the

Smithville Area Boys and Girls Club) joined the group in September 2013 and Bill Gordon

(retired engineer) joined in February 208usan Curry joined in March, 2014 after having

served on the July 2013 focus group.

Among various strategies and topics diseed, this survey was considered a very important

means by which to get input from the community about the direction that city leaders can take

to move economic development forward. The goal was to conduct a survey that included the
mostrelevantandmosi F NESGSR ljdzSadA2yazr AGNATAY3I + okt
1Y26 YR 6KI GO ¢S aGolyadSRe (2 1y2¢ a2z GKFG GKS
too many questions, and would answer the questions that would most directly meet the

purpose of the surwe

To determine the most relevant questionthe best wording for questions, and the right

number of questions, #ocus group met in July2013at the Smithville Public Library. Task force
members were cognizant of trying to reach out to the widest divgsossible in Smithville in
terms of age, ethnicity/race, employment type, and family size. Not everyone who was asked
was able to serve, but in balance, the group was a fair reflection of the Smithville community.
With their help, the majority of questits were developed and refined. They were asked to take
the draft of the survey out to their families, a@orkers, and neighbors to get their input, and
were given two additional opportunities to make any suggestions.

In August and Septemb@013,preliminay surveys were taken to various public events

(primarily related to Chamber activitieahd community meetings (like the Lost Pines

Networking Groupji 2 a6 Sl (GSadé GKS adz2NBSeé FyR IS4 Y2N
survey. In addition, the questiorbaut whether people would be willing to pay $1 on their

monthly utility bill was added as a way to find out how much the public would support funding

an economic development effort.

The flier and the survey were translated into Sparndbknsure that thismportant group in our
community was not left outTechnology for All sponsored the-tine survey form, which was

3
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available atvww.surveymonkey.com/s/SmithvilleEconomicDevelopmentSurvey (this site is no
longer active)Due to time and cost limitationshé SpanisHanguage survey was not made
available on the website, but paper copies have been available for anyone who wants them
6aSS ah dzi NBIIpéapkricopiesSaerg énter@d into the online survey by library and city
staff to ensure they were ingtled in the final tally.

The goalvasfor at least 35(Qpeople to returnsurveysso that some relevaranalysis might be
possible, although this is not a random survey, which reduces the ability to provide statistically
rigorous resultsThe survewasavalableto the publicfrom Octoberl, 2013 throughMarch

24, 2014 Althoughthe original deadline was December 30, 2013, it Wit extendeduntil the
end ofFebruarybecause too few people had taken the survey (only about 170 péwule
responded by Deceber 18 2013 and then was extended agaimo Marchbased on the
February 17 reporto try to reach out to the demographic segments of our community that
were not wellrepresented (in particular, people younger than 50 and people of various
ethnicities).The extensionsllowedthe task force to attempt to do more outreach in specific
subpopulations in the Smithville aréa be able to present a report based on opinions from a
sample of people who more broadly represent the diversity of our community

Thisreport is based omhe final survey monkey dateported on March 242014

Outreach

Fliers(see Figure lipcluding the link to the survey and/or paper survgyseAppendix Ahave
beendistributed througha variety of outreach efforts, including thellfmwing:

e All task force members have been passing out survey fliers and announcing the survey
at every public meeting possible.

¢ Tina Smith and Kathy Lynch have included information about the survey in every

appropriate message from the Chamber of Commesicee the effort began.

Surveys and fliers were passed out to participants at several Chamber mixers.

Fliersin English and Spaniskere put into the January utility bills

Fliers were passed out to every childSmithville Independent School Distr{&SD.

SISD Superintendetr. RockMcNulty sent an email out to all SISD staff and faculty

requesting their participation.

e Surveys have been passed dlirectlyto Library patronsand the browser homepage
was set to the survey monkey website.

e TheCityWebsiS Ay Of dzZRSR AS@OSNIf o623 LIada | o2 dz
feature of the website program (Kentico) was used three times to reach out to the
people who have signed up to get news about the Comprehensive Plan.

e The ESL instructors at the Libranceuraged their students to take the survey.

¢ The Ministerial Alliance wasovided the link to the internet surven their church
bulletins

e MayorMarkBunte took fliers to various churches

e JudgeRonJmes took surveys and fliers to Mt. Pilgrim Baptisutch.

4
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Bill Gordon took surveys to tiemithville Housing Authority to give to residents.
Crystal Gutierrez took 25 Spanish language surveys to Spanish mass
TinaSmithgave Spanish language surveys to EsBarcheat SISD

April Daniels passed out abo8® surveys at Playhouse Smithville.

W2 yylt a2NBIFYy (221 FEASNE FyR adNBSea (2 {
Surveys were delivered to EI Mexicano Grill, Super Donuts, the Texaco station and the
Y238t (2 LISNER2YylIffeé NBIdzSai
Several task force membgsat at Brookshire Brothers and passed abbut50 surveys.

o Jill Strubesat at the Recreation Center with paper copies and with iPads (one friend who
speaks Spanish took 10 Spadishguage surveys to her family and neighbors)

e The Smithville Times rdwo articles one at the beginning of the survey, and one in
December announcing the extension of the survey.

e Outreach was extended twice to be more flexible and try to capture a better

representation of the community.

Figure 1: Economic Development FlieEnglish and Spanish

Economic Development in Smithville

owing them t
es in Smithwille

YOU CAN TAKE THIS SURVEY ON LINE!

Before February 28, 2014, goto

www.surveymonkey.com/s/SmithvilleEconomicDevelopmentS urvey.

After Aprii 1, 2014, come back to this website to see the results of this

survey and to make any adgitional comments

Formore information, to get a paper copy, or to get a copy in Spanish:

ct Jill Strube: jstrube@ci.smithville.tx.us, 512-237-3282 x 2109

se habla espadol

True False

v

szed oy Technology For All, o not-for-grofit orgonizot
ceinSmithville T

Desarrollo Econéomico en Smithville

Cuales son las iceas gue tiene |a gente y Cuales ceben

iTOMA LA ENCUESTA EN LINEA!

Antes dei 28 de febrero, 2014, ve a la pagina

www.surveymonkey.com/s/SmithvilleEconomicDevelopmentS urvey,
1 de abrii, 2014, regresa al internet para obtener las

ge la encuesta y comentar mas en &l asunto

Siquiere mas informacion, para obtener una copia impresa o una
copia de la encuesta en espaiol:
Contacte a Jill Strube: jstrube@ci.smithville.tx.us, Tel. 512-237-3282 x

2108 (se habla espaiiol

Verdad Falso
= O

Lo encuesto es presentodo por Technology For All, ung orgonizocion sin fines

0 ol broodbond internet
n. Technology For All en.
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Questions and Results

CKAA adNIBBSeé KI& LINPGARSR || 322R theugmd® YSG SNI 2
economic developmernin Smithville that City Leaders can use when determining a course of

action related to economic devgbment. Well overthe target of350 individuals took the

survey 402in total), and task force and focus group members can be pleased with how well

theytried to engageghe community. This also speaks volumes about how important this topic is

to Smithvilleand the surrounding araaeven for the Countyvide Household Hazardous Waste

survey only 286 people responded, amither Smithvillesurveys conducted through the City
havegenerally garnexd fewer than 12 responses

This report provides information aboatl aspects of the survey. Actual survey questions and
completedata are included in AppendB Resultarebased on the total count per question of
the 402 people who responded (not everyone answered every questiasexplained in more
detail in the dscussion accompanying each question

Demographic Questions

The demographics section was the last section in the suresgarch shows that this is the

best place to put it so that more people will take the survey and feel more comfortable about
answerirg those questions). This datadiscussed first to provide a better understanding of
who took the survey and how that might skew any results fro@é@mographic questions were
asked specifically to help monitor how wiie survey respondentseflectedthe entire

diversity of Smithvillarea shopperand preliminary results were taken at two intervals to find
out if more outreachwas neededn any specific area

A fairly large percentage of respondents refused to answer questions about demographics
inddd 0 SR o0& GKS ydzYoSNI 2F aalALIISRE NBalLkRryaSa:z

e MHO O0o0n®c20 NBFdzASR (2 FyasgSNI al2g YlIye OKAfRN

e 71 (17.7%) refused to answer the race/ethnicity question

e 58(14.4%Yyefusedtoanswett 2 KSNBE R2 R2dd 24 06Ky Il KI @S &2dz aK?2
{ YAUGKOAT T SK¢

Of the people who answered these questions, the typical respondent wastarfallivorking

white female, who is over 50 with no children under 25 living at home, and who lives and works
within city limits (thetables below show the specific population characteristics of the
respondents compared to the Census ACS 2064835 demographics of Smithville and Bastrop
County where appropriate).

It is difficult to know how to interpret these high number# is possile that it reflects

respondents getting weary at the end of a lengthy sulreyg KA OK ¢ 2 daedRivhgadt K| @S
on the percentages, or it could mean that sogreup orgroupsin particularwere wary about

the questiorsin the first placeWith regards tahe question about children specifically, some

people might have felt more protective of their childremd othersnot have answered it

because they had no children living at home and the question did not ask them to specify

6



COS 2012014 Economic Development Survey Results

Gy2ySoé ¢ KA an th¥ hed Kuilveydysproaiding &IBtRnclude O¥rom which
they can choose.

With regards to race/ethnicity in particulanpne person commentedacedd K 2 dzf Ry i Y I G 0 S
which is abundantly true in issues of social and economic justs&ing the qustion on

surveys like this is important to help researchers understand whether more or different
outreachis requiredto ensure that theentire diverse community is well representel.

statistical analysis, it is also important to see if the minority daadically different perspective
on an issue compared to the majority. The preliminary results for the demographic questions
showed that aditional autreach wasclearly neededo be able to obtairmore realistic picture

of what to expect that theeommunity might think in generahbout economic development
issueslf this survey is administered in the future, it would be helpful to explain the purpose of
the demographic questions to try to elicit a better response, and it might be helpful to have a
guestionabout why(or even how manypeople are reluctant to answer the questions.

Of the people whanswered the questionthe average number of children in the household is
0.91, and the respondents tended to have fewer children un2ethan the community ag

whole (see Table 1jccording to the last readily available Census @i closest relevant

statistic the average number of children und&8 living at home per familyas 0.98 (see
http://www.census.gov/population/socdemo/htiam/tabSTFF1-2000.pd). If we assume that at

least half of the people who skipped the question did so because they have no children living at
home (which is supported by the high number of people wémorted they are over 50 years

old and the high number of retire@sthe average drops to an estimated 0.74 children under 25
living at homeln other words, this particular point of data in our survey is best read for
informational purposes and not fong true statistical or representational relevance.

Table 1: Survey Question: How many children under 25 are living with you right now (eviame)&rt

# of Children # Responses %Responses
0 151 54%
1 51 18%
2 39 14%
3 29 10%
4 6 2%
5 3 1%
AVERAGE 0.91
Answered question 279 69.4%
Skipped question 123 30.6%

The age categories of the Economic Development Survey do not exactly match Census
categories (an error that should be corrected if this survey is to be undertaken in the future for
better conparisons). Regardless, it is clear that the individuals who took the survey are
generally older than the population at large, first because few younger individuals took the
survey (as would be expected) and second, because over 50% of those who answered th
guestion are over 50 years old compared to just 25% in Bastrop County and 28% in Smithville
(Table 2). This is also reflected in the high numbers of retired individuals who took the survey.

7
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Table2: Age of respondents compared to Census informatiothéCity of Smithville and Bastrop
County (ACS 2012ygar data)

Survey Eco Devo Survey* | Census Bastrop County, TX [ Smithville Gty, TX
Options Count | Percent Categories Estimate | Percent | Estimate | Percent
Under 16 0 0.0%]| 14 and Under 16,011 21.6% 952 24.7%
16-20 5 1.5%]| 1519 5,009 6.8% 318 8.3%
21-35 60 17.6%| 20-34 12,641 17.1% 485 12.6%
36-50 93 27.3%| 3554 21,853 29.5% 1,027 26.7%
51-65 139 40.8%| 55-64 9,816 13.3% 411 10.7%
Over 65 44 12.9%] 65 and Over 8,693 11.7% 655 17.0%
Answered 341 100.0%| TotalPop. 74,023 100.00% 3,848 100.00%
Kipped 61 17.9%

*The Smithville Economic Development Sureategories do not match with Census categories. Categories are
matched as closely as possible.

Each individualvas askedo provide their current work status, and asked to check off all that
apply (see Table 3). These categories are not specifically relevant to generally available Census
categories, but it is instructive to see the percentages of people who are in the woekifido

have taken the survey compared to the workforce participation of Bastrop County and the

{YAGKGAT TS

I 15

02NJ dadz O2dzyie

dzy A G 3 £

GKAOK &I

Smithville wereestimatedbased orthe percentage of th&€€ounty). Depite the nature of
checking more than one category, it is safe to say that the respondents are more likely to be

employed than are the general populations in the County and the CCD.

Table 3Labor force participationEconomic Development Survey compaoedlCS 2012 data for
Bastrop County and the Smithville CCD (see notes)

Eco Devo Survey Bastrop County, TX | { YA G K @A f f
SurveyOptions* Count Percent| Estimate| Percent| Estimate Percent
A business owner 57 16.9% (X) (X) (X) (X)
SeltEmployed 54 16.0% (X) (X) (X) (X)
Working: fulltime 208 61.7% (X) (X) (X) (X)
Working: parttime 40 11.9% (X) (X) (X) (X)
Working for a Nonprofit 15 4.5% (X) (X) (X) (X)
In the labor force subtotal 374 79.6%* 36,143 63.9% 4,000 58.8%
Staying at home with the kids 10 3.0% (X) (X) (X) (X)
A student 11 3.3% (X) (X) (X) (X)
Retired 75 22.3% (X) (X) (X) (X)
Not in the labor force subtotal 96 20.4%* 20,385 36.1% 2,803 41.2%
Total answer options*& Total 470* 100.0%* 56,528 | 100.0% 6,803 100.0%
population (Census data)
Other (please specify)* 20 5.9%
Answered question 337 83.8%
Skipped question 65 16.2%

*The Smithville Economic Development Survey allowed individuals to check more than one respanbesiness
owner working full time who is seéfmployed would have checked three boxes. The total number of respondents

8
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is 337, so the total actual responses (470) provides a better estimation of the number of people in the labor force

and not in thelabor force, which are the only Census categories that matdn.(i K S NE

RE G

gl a

total option counts as many people used this to explain why they checked off one or more categories (see

AppendixB for details).

WTheCensugstimated thesecategoriesfor Smithvillebased orBastropCountypercentagesFor that reason, the
02N { YAGK@GATt S aigerdbarCite @iy papuladinfijasiused insieMd\fdd 8ompadsort

/15

Table 4 shows where people live and work in relation toiSKiZA £ £ S Q&
categories were discussed in depth through the focus group, which determined that these

y2i

distances would be most instructive in understanding survey results. It is interesting to note

that a higher number of the people whamswered the question work within the City of
Smithville than live in the City of Smithville (62.0% versus 56.4%). Additionally, the survey

respondents tended to have more daily interactions in Smithville than the average Smithville
resident; according t&€ensus ACS 2012 data, 48.2% of Smithville residents work in Smithville

and 23.6% work outside Bastrop County contrast, 19.3% of the respondents work farther

than 20 miles from Smithville City Limits (a rough estimate for outside Bastrop County).

Table 4 Wheresurveyrespondents live and where they work in relation to the City of Smithville limits

Where do you live? Count Percent
Inside Smithville City Limits 194 56.4%
Within 2 miles of Smithville City Limits 23 6.7%
Within 5 miles of Smithville Cityimits 28 8.1%
Within 10 miles of Smithville City Limits 40 11.6%
Farther than 10 miles of Smithville City Limits 59 17.2%
Answered question 344 85.6%
Skipped question 58 14.4%
Where do you work (if applicable)? Count Percent
Inside Smithville Cityirhits 170 62.0%
Within 10 miles of Smithville City Limits 15 5.5%
Within 20 miles of Smithville City Limits 36 13.1%
Within 50 miles of Smithville City Limits 36 13.1%
Farther than 50 miles of Smithville City Limits 17 6.2%
Answered question 274 68.2%
Skipped question 128 31.8%

* With about 20% of survey respondents who said they are not in the labor force, it is expected that a high number
& arfd SR th&eforedsk@pdhe guasidn.én the &

2F LIS2LX S g2dAZ R ale GKI G
fdzG dzNB X ab2d ! LILIX A Ol of 8¢
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According to Census 2012 ACS dabmua 33% of the people who liva Bastrop County are
Hispanicabout 8.6% are African American, about 1% are Asiad,about 1.7% are Nae

American.Table5 showsthe racial/ethnic demographics of the County and City compared to

the survey respondent#\s discussed above, the Commitigseda wide variety omethods to
reach out to all communitiedyut fell short in particular oHispanics as reported by
respondens, and had veriow numbers foithe other minoritiesas well

y 2
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Table5: Ethnicity of respondents compared to Census information for the City of Smithville and Bastrop

County (ACS 2@5b-year data)

Bastrop County Smithville city* Eco Devo Survéy
SurveyOptions Estimate | Percent | Estimate | Percent | Count Percent
White (Anglo/Caucasian) 62,625 84.6% 3,042 79.1% 287 86.7%
Black or African American 6,361 8.6% 582 15.1% 29 8.8%
American Indian and Alaska Native 1,271 1.7% 9 0.2% 7 2.1%
AsianrAmerican/Asiarindian/Chinese 700 0.9% 77 2.0% 3 0.9%
Some other race 4,391 5.9% 155 4.0% 4 1.2%
Hispanic or Latino (of any race) 24,082 32.5% 808 21.0% 18 5.4%
Total population (Census data) & 74,023 100% 3,848 100% 331 82.4%
Answered Question
Skipped Question 71 17.6%

* Source: http://factfinder2.census.gov/

WA high number of thd02 respondents, 71 (17.6%) did not report their race/ethnicity.

Many gudies indicatehat women tend to make most of the shopping decisions and do most of

the shopping in the majomt of households (see for exampldtp://www.she-conomy.com/

factson-women). Some studies say thatomenmaybe more likelythan mento complete and
return surveygsee for examplehttp://files.eric.ed.gov/fulltext/ED501717.pddnd
http://www.terry.uga.edu/~rgrover/chapter_6.pdf In this surveyi-emale respondents made

up 68.8% of therespondentgaccording to the Census, about 51% of Bastrop County is male).

The vast majority of people who took the surV&j.1%)made over 50% of shopping decisions
for the household andhearly halfof them (47.4%)made over 90% of household shopping

decisiongsee Table 6)

Table6: Percentage oHousehold Shopping Decisions

SurveyOptions Count Percent
90-100% 146 47.4%
51-99% 73 23.7%
50%Exactly 70 22.7%
Less tlan 50% 19 6.2%

Answered question 308 76.6%
Skipped question 94 23.4%

The demographic information above illustrates that these questions were important to nearly
every subgroup in our community, and shows that community leaders can take their responses
to the economic development questions very seriously for guidance on any policies or projects
that may arise in future discussions about how Smithville wants to address economic
development. AlthoughHis surveywas not scientifically managete§pondents were not

chosen randomly, nor were small subpopulations weighted to obtain results that could be
statistically extrapolated to the entire communjtyhe purpose of the surveywasnot

necessarily to betatistically rigorous, but rather to get a good sew$evhat people inthe
communityare thinking about economic development. The individuals who responded are by
and large the people who are interested in the tgpteeyprovided terrificinput andmade

10
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greatsuggestionshat can help community leaders wodk programs and policies helps
provide a baseline of information that will guide decisions about what would work best here.

Economic Development Survey Questions

Focus group participants and task force members were adamant that questions needed to

reflect what this community and its leaders need to know in order to develop economic policies

and pursue strategies that make sense to how Smithville wants to groey helped determine

what questions should be asked, as well as how exactly to word thdigqug$o best capture

information that could lead to more comprehensive economic development policies and

projects.As such, they were primarily interested in two main issues: 1) what do existing

businesses need to know to improve thmarketing outreactor to fill gaps people want in

goods or servicethat might fall within their business model; and 2) what would potential new
businesses (or the people trying to recruit them) need to know to consider Smithville a viable

place to open shop. The questiomsthe survey are designed to capture information and

LINE A RS Ayy208lFG§ABS ARSIFa FTNRY O2YYdzyAdeée YSYOS
Council and Chamber of Commerce Board, as well as business and building owners, realtors,

and others to institutdlJN2 AN} Y& | YRk2NJ L2t AOASE AYy(iSYyRSR (2
climate.The discussion below refers to thal tables provided in Append&

Question 1: Where do you usually shop or get services? (Check all that apply)

To understand this data, ifla402 people shopped for every single item in a single location, the
G201t ydzyoSNJ 2F NBalLlRRyasSa ¢62dz R 6S nnanuw - oy |
HEOD F2NJ I G2G1Ff 2F wmMp ZHTcthdil2dd X 6 taJwpdboe LO2\d2/31a
402 X 8 for a total of 3,216. If everyosbopped for everything across all eight locatiotie

greatest possible grand total would be 122,208 (15,276 X&) actual grand total is much

lower at 15,824 for three reasons: 1) 397 respondents of the 402 igawe on this question, 2)

not everyone who took the survey shops for every itapecific items per location rangdam

0 to 29Xt the highest beingntertainment in Bastrop), an8) not everyone shops in all eight

locationsfor any given item the vast mgority shops ironly three locationsSmithville,

Bastrop, and Austin

The results show that mogespondentsdo most of their shopping in Bastroftal count:

5,922) followed by Smithville (4,243) and then Austin (3,040). Coming in a distant fourth is La

DN} y3S o61tno NBalLRyaSavs: F2NAyHg GR20BIANFAIOSNIHD A
026y ¢ addPdige (78). Another way to look at these numbers is to say that people do

about 41% of their shopping for these goods and services in Sratavérall, about 56% in

Bastrop, and about 30% in Austin (the other locations are all under 5%).

Based on responssuntfor each item (that is, how many people shop for that item regardless
of how many places they go to purchase @s stations (266/76%), restaurants/fast food
(251/69.5%) and hardware/general store (244/68.5%) are the top three businesses that keep
people shopping lockl in Smithville but eachof these businessdsasquite a lot of
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competition in the region, capturing 37.8%, 27.3%¢ 39.5%espectivelyof total business
when compared with other locations.

By percentage afow counts across location options, the businesses that capture most of the

people who seek thosspecificitems/services are the food processing facility (70.88hild

OFNB o6cnddg>03 OKATf RNBoyhQcomsFuetighmniaitenanCalipio@)fandA Sa o p
antiques (45.4%)

Of particular interest is the item related to groceries. As a percent of the total row count
Smithville grocery shopping gets 28.2%laf market share; people shop for groceries in

Bastrop at nearly twice the rate (44.1%) and Austin also has a high percentage (14.9%), likely
for specialty or organic foods that are not available in either more local location. Looking at
these numbers aa percenageof the 397 who responded, 50.7% of these individuals shop in
Smithville, but 79.4% of them go to Bastrop and 26.8% go to Austin.

The far right colummf the tables showthét wS & L2 y a S / 2 dzy (éwhichyrBvidé K S &’
a rough indication bhow people spend most of their discretionary incamhe higher the

percentage, the moreespondents of the 397 who answered the questsiop for that

item/service. According to this survey, magii K S NI & ideophRiSspentoRgamd
departmentstores(both 3.6%) restaurants and automotive repair (both 3.5%); and groceries,

health care, hardware stores, and entertainment (all 3.4%).

333

Question 2: What kinds of businesses do you think are available currently in Smithville? What
kinds of businessas2 dzf R €2dz t A1S 2 4SS Ay {YAUGK@GATtES
see more of? (Check all that apply)

This question was posed specifically to help current businesses find out more about whether
their marketing efforts are reaching people in imille and to find out what kinds of goods

and services people who live here would like to see come to tBwncurrentbusinessesthis
guestion carhelpidentify any problems they might have in reaching their target market or to
consider the possibily of adding something to their shop, if it is in their interest and within the
possibility of their business plah.also helps identify some of the businesses that would more
likely be viable to recruit successfully to Smithville.

A total of 377 of thet02 responded to this question. Of those, 98.2% knew that Smithville

already has antique shops. The next highest figure is automotive repair at 84.9%, followed by

gas stations at 83.1%. Lower than anticipated is the grocery item (59.3%), which mayypartiall

belower than expected dueth 1 & Ay Of dzaA 2y GAGK @padMSmgB Q al NJ !
item. Additionally, Playhouse Smithville (whishncluded in Entertainment), is at a very low

7.1%, but agairthis might partiallybe lowerthan in realitydueto its inclusion with other

entertainment optionsas a single item

The highest responses for what businesses people would like to see or see more of in Smithville
are: Department Store/Clothing/Shoes (75.1%); Entertainment (74.8%), Restaurants/Fast Food
Ocydy:20 YR DNROSNEkoEGBNWENRQ al N] SGkC22R [/ 2
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Question 3: Where do you get information about local businesses and services? (Check all that
apply) Which is the most effective? (Check only the most effective one)

Word of mouth was by far considedt to be the best way to learn about businesses in
Smithville: 86.4% of the 359 respondents checked that this was otieiofsources of
information, and 40.4% said it was specifically the most effestnece

Ly GSN¥a 2F a!ftf {pwueigdtmouthiaked.4% BlibweddylLJS NI F 2
Internet (Google Search) at 49.0% and Facebook at 48.5%. Howetegms of the most
effective,after word of mouth, Interent (Google Search) was a distant second at 17.8%

followed by Facebook at 14.5% and thewsépaper at 11.7%.

That the internet and social media were not considered very effective may be in part due to the
greater numbers of older people who responded. If time permits and technology is not too

difficult, it would be interesting to examine thita in terms of the age groups who responded

to get a better jicture of target markets by ageit stands to reason that younger people would

rank electronic media at a higher level than many people over 50. This is especially important

for entrepreneurs ad small business owners who are interested in creating their own websites,

which can be cost|yso thatbusiness ownersan evaluatghatA y #Sa i YSy 1 Q& NBIF NI

Question 4: Why do you shop outside of Smithville? (Check all that apply) Wieasiisge
most important reason? (Check only the most important one)

Of the 359 people who answered this question, the most important reasons people leave
Smithville to shop are (by all reasons): Availability (84.7%), Variety (73.3%), and Price (67.1%).
Bythe most important reason, these three slightly change order: Availability (49.6%), Price
(20.9%) and Variety (17.5%). Note especially that in terms of top reasons, people sited
availability more than two times as often as price, the next item in impodanc

{ SOSNIf LIS2LX S y20SR GKIFG {YAGK@GATES KFa fAYA
y20 Ft@FAELFo0tS AY {YAGKOAfTSdPE ab2 GFNASHGe 27
AYLRZNIOFYG Ay GKS&aS YSaalaSabzahyRaagsd ODERASY (2

Question 5: What is your vision of positive growth and economic development in Smithville?
(500 word limit)

As an operended question, respondents were able to discuss their thoughts about economic
development in SmithvilleThe task force and focus group were careful about the wording of

this question so that people would be more likely to offer their insights through a sense of
GazfdziAzyaé NI OGKSNI GKFY AGaLINROofSYaszé gKAOK OFy
strategies ad policies that intend to address growth that will work for most resideAtsost

half (198 of 402) of the respondents answered this quesfidtrese answers are very

thoughtful, provide some terrific ideas, and are also sometimes contradictory (for egampl

some want Big Box retail development, others adamantly opptds@&he Appendix shows all

198 responses.
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Some of the responses included the following:

e Support of the "heart" of Smithville, i.e., Main Street is critical. Lack of promotion and
high rentsare driving away businesses. Tourists will slowly fade away as more and more
businesses close. Then where will we be?

e Hwy 71 is not very appealing thru Smithville. The Grass needs to be maintained from
loop 230 to Hwy 95. There is no signage to tell tlaeeting public what is in town.

There is no reason for the Hwy traffic to venture into town with the way this stretch of
hwy looks. It does not look like there is any pride in the way Smithville looks.

¢ WakMart, HEB, Home Depot, Hobby Lobby. Would lov&et® more retail stores and
restaurants in Smithville.

e For residents to have more variety and availability, but keep the small town
atmosphere.

e Building a town focused on a good mix of small and big business. Attracting drivers off
the main road and direaig them to the hot spots of town. Making the town
welcoming and pretty.

e I've lived here 20 yeats and owned a business here. | think the antigheme was
great at the time-- and still has gositivevibe--- but needs a little overhaul. | think that
having a "theme" is a good fit for Smithvilleie-- attracting artisanscandy makers
find some sort of niche that would attract a good quality tourist. Thinking that we
should compete with businesses that are already established (ie Walmart, HERB, Targe
etc) is a total waste of time. | LIKE having to travel out of town to shop at those places...
and | like thanobodyis travelling HERE to shop. Lose the word "growtigplace it
with "well-managed" Look for "quiet" dollars.

e Make better use of the |ad airport to develop business around it. Create downtown
access to the greatest asset here, the river.

Question 6: What are your concerns about future growth in Smithville? (500 word limit)

Again, wording was chosen carefully to help people offer critigisa more constructive vein.

Again, about half (189 of 402all responses are in the Appenganswered this questioand

many had contradictory concern®f particular importance for City leaders, many people were
concerned that growth is impossible belzs S (I K SA yLIS@ Kadé A iBiérested in

growing oreven of being open tallowing new businesses to come to town. In a world where
GLISNOSLIIA2Y Aa&a NBIfAGeZ¢eé Ad0 ¢2dz R 6S KSft LIFdz
counteract that prevalentoncern.

Some of the responses included the following:

e Don't want to see uke the small town atmosphere. Like to be able to walk down the
street and know everyone. Or go into the schools and be able to talk to a real person
about the progress of thehildren like how everyone watches out for their neighbor.

Do not want to lose that!!

e It's dying because all tHauildingowners downtown charge such high rents and refuse

to do any repairs on the buildings there is no way anyone can make any money. The
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young generation doesn't care, they grew up with Box stores so that's where they spend
their money andhere isn't enough local support downtown.

e | am concerned that those in charge of these decisions do not want to see growth and
the town will begin to loséamilies as well as money that could be generated by new
businesses.

e | would love Smithville to grow, I've lived here all my life (27 years) and the only new
economic development in those years has been the new small shopping strip that
Subway is in. | wa growth, so residents don't have to drive all the way to Bastrop or
ldzadAy G2 3SG a2YS F2N¥Y 2F GFENARASGed {2 A0Q
stimulate the economy in Smithville. So my 7 year old will have more options, then what
| had for entetainment when | was growing up here. Don't get me wrong my upbringing
in Smithville was awesome, but | would have liked to have a theater to have hung out at
or a roller rink or even a bowling alley. So YES, I'm all for growth in Smithville.

e That too muchgrowth in the "City Center" could prompt folks to destroy historical
business and housing structures.

e That we won't put the rightikds of incentives in place... Tthae will invite businesses
in that are not positive for the community... That we will makdeal in desperation
without weighingthe consequences.

vdzSaGA2y TY 2KIG R2 e2dz 0KAY]l {YAOGK@ATESQa ai

Note that the Airport was initially left othe list, and so the number count might have been
highert it was added irNovemberas soon as one of the respondents commented abounit
February, a respondent also mentiongtat we left off the hospital; ¥ then it was too late to
include it in the survey, but shouitlbe administered agairSeton Smithvig Hospitalwill be
addedto the list

¢CKS GFal F2NOS yR FT20dza 3INRAzZLI ¢t vy (ladssitivelS 2 LI S
note thinking about Smithville in its best ligloth by total count of all strengths and by top

0§ KNB S { VY stiedgths\afef 1$@autiful, Ridtdric neighborhoods (75.1% of all strengths

and 30.1% of top three); 2) Small town feeling (73.3% and 22.0%); and 3) Colorado River (70.7%

and 20.0%). Interestingly, the school system came in as a fairly close fourth @ritie L) 0 K NBE S ¢
fAad 0 mTomM>Z o0dzi sl a Ay GKS YARRES 2F GKS LJ
LISNE2Y Y20SRI Ga6S KI @S vy 2ire@ed activRidsTarg legeldvar® R dzO I G A
0 2 tdmhiéh may be the primary reason this is thesegiven the high number of retired

respondents and respondents over.50

Question 8Would you be willing to pay $1 on your monthly utility bill towards a fund that can
only be used for economic development?

Of the 324 who answered this question, 73.5%l shey would be willing to pay $1 on their

utility bill towards economic development. This is a very high rate, and illustrates that this is a
very important issue in our communitit.would be possible to add this as a fee to the utility

bill, allowing p@ple to opt out if they wishAssuming 700 hook ups in Smithville, this fee

would raise approximately $20,400 annually, which could be put to good use in economic
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development programminguch asncentives forfacade improvements, fixed costs for

incubabr projects,or partialfunding forthe salary for an Economic Development Coordinator

among many other thingg he economic development fund would need to be a separate

account and it will be very important to for the community to buy in to the prograuth f@r

OGNy yalrOlGAz2ya G2 06S NBIdzZ NI & NBLR2NISR yR (NI

Question 9: Do you have any other comments about Economic Development in Smithville that
have not been covered here?

Fewer people(80 out of 402 all resporses are included in the Appendlohose to answer this
guestion whether they were fatigued or felt the questions did their job is difficult to say. Some
of the responses included the following:

¢ Downtown is the heart of a town. Make thmiildingowners paya fine if their buildings
are not in use. It is a crime against this town for the people that own the buildings to let
them sit there empty rather than charge reasonable rents so the businesses can survive
and stay in business. Sell them if they don'tis€K SY Ay I &SI NDRa G(GAYSo

e We don't offer a strong job market, so our draw will have to be tourism. If Huebel's and
Dairy Queen are the only businesses open after 9 PM, and 90% of our Main Street
businesses are closed on Sunday, we can't be much of a week&nd

e | am not sure if we should try and compete with Austin and Bastrop. The focus might be
better focusing on keeping taxes low and the small town community/feel.

e Business and education need to coordinate.

¢ Should be voluntary, never mandatory or feccby City Hall or city leaders. Let private
efforts figure it out with guidance, but no funding from, the city.

e | have liked the Smithville Summit and the attention on sustainability. We need more
shops downtown which will draw people there. Antiquers®can only do so much.
Downtown is not really a destination. Thanks for putting this out and listening. :)

e We need to think outside of the box. What are other towns NOT doing???? Let's do
that. 1) We have enough strip malls, chain stores, and bigétaxers in the world (and
antique stores, truthfully). What would make us UNIQUE?

Suggestions and Recommendations

As City Leaders examine economic development issues in depth and create a more systemic
plan to strategically encourage economic developitnend the infrastructure needed to
implement projects related to business opportunities and economic development, it will be
helpful to consider the findings of this survéased orthesesurvey results, the task force
recommends that City Leaders coreidhe following:

e ProvideFunding for Business Developmem:strongmajority of survey respondents
(73.5%)are willing to pay $1 on their utility bill towards economic development. It will
be necessary to address the issues raised by the individualsavhimented on it;
however, this is one tangible way to ensure that economic development is supplied with
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a constant source of funds for future projects.order to legitimize and institute a

mechanism for spending funding,series opublic outreacheffortsand public forums
shouldcontinuouslyinvite potential stakeholders to solicit ideas and proposals for the

use of those fundand provide a recommendations report to the Council periodically

¢KS a[ A0 NI NRSa ¢ NIy a Fwhikdvhilps Beicipants MadmyfyA G A Sa ¢ Y
aspirations, challenges, amttanges needed to reach aspiratiqisee Appendix C),

would be a usefuiool to use Nearly 100 people who took this survey want to be

contacted again about economic development, and they could be thesgitstf people

specifically invited tgarticipate in theforum.

Communicatewith and to the Public:Many individuals stated contradictory ideas about
how growth should occur in Smithville. It will be important to try to institute programs
that the vast majrity can support while continually seeking feedback and input to
legitimize the process through rigorous public involveméwting on the ideas that

have themost community support Y R Kl @S | 322R NI 4GS 2F NBId
T NXziilichave a betér chance at success and can bring more people together to buy in
to the program. Communicating with the public as projects are implemeatet
celebratingthosesuccesses will be important to tlentinually improve theerception

of the program.The pubic forum series would bring these stakeholders together and

will provide a means of input and feedback that will go a long way towards showing
these and other important stakeholders that City Leaders are wortomgtructivelyon

this issue. If people anerovided an outlet to be heard, know that their input is
meaningful and respected, and understand the reasons behind the decisiamy,

projects carhave the support they need to be successful.

Develop a Marketing Planfhe City has intended to developMarketing Plan for some

time, and now is a good time to act on thatuseful plan would identify strategic

marketing opportunities over the next five years or so, and develop action items, tasks,

and champions, as well as probably costwesE survey redts can be useful for that

effort. For example,le data here is a gold mine for someone who can turn it into a

brochureto attract new businesses, residents, and investés part of a strategic plan,

this ora similar followup survey could be considetéo check up on how needs might

KIS OKFy3ISR 2N 3l dAS aK2g ¢Sttt 6SQNBE R2AY
implemented. The nearly 100 people who gave contact information to be updated

g2dzt R 0SS | 3IA22R GIFNBSO 2F (y2¢0aWlksdakd 60t S 4|
and understanding in this process to take additional surveys in the future.

Consider &Public Relations Campaigity leaders should consider how to counteract
YAAAYTF2NXI GA2Yy | 02dzi K2g GKS [/ AG@ Kisa afAy
to get facts to various stakeholder groups. Importantly, the number one way people get
GKSANI AYF2NNXVIFGA2Y Ad Go2NR 2F Y2dziKZIé 6KAO
associated with spreading rumors and Halfths, and seems especially good at

spreadng incorrect bad news. Although it will never be possible for government officials

to gain the trust and respect of every citizen, with better communication and more

I Sy dzS&a F2NJ Ay Llzi FyR LISNE2YIlIf O2y@SNAEI (A2
manypeople who conveyed this sentiment migit the information they need begin
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to understand what city leaders are doing to promote sensible and realistic growth in
Smithvile{ YAGK@AT £ SQ& Lzt A0 AYIFI3AS Ay (GKAA NBAL
who currently live and do business here, but also to potential investors and people who

may move their business and/or families here, as well as to regional, state, and federal
agencies, foundations, and other institutions that might be interested in lenithieiy

supportt YR Ay @SaidAy3a Ay { YAGKGATESQa LIS2LX S

Cultivate EntrepreneurialismMany peoplemade terrific suggestions about what they
want to see in the community to keep their dollars here. Help existing stores work to fill
those gaps, and consider @hmodels to recruit businesses and train individuals
seeking to become business owners to bring in the goods and services the community
has identified that they want. For example:

o An overwhelming number (75.1%ere interested in being able to make
everydy purchasethat might comefrom a department storeThe public forum
will help to specify more of what that meansvhether people are interested in
attracting a big box store to Hwy 71, a Main Street storefront with specialized
vendor spaces followinthe Antiguesmodel, or something completely different.

o Entertainment and eateries were also very high on the list of things people want
to see herg(74.8% and 68.8%&spectively. Investigatea means of helping
people knowwhat is currently being done in s@of these potential venues
6a4dzOK I a (KS ,asiélla2wyidddight néed foRapped to fill that
gap. Realtors may be helpful in this area

o Groceries and food items were one of the important elements on this list as well
(53.7%) Two suggesins come from this issu&) The Chamber can use this
information to bring to Brookshire Brothers to help them understand their
market in Smithvilléo help them better stockhe groceries people want to buy
here, rather than in Bastrop or Austin; a@jiContact the individuals whioave
independently stated their interest in developing a kind of fooebpoon Main
Street to find out their intentions and to examine how the City and Chamber
might be able to assist those efforts.

0 Consider the possibilityofeldl 6t AaKAYy 3 | GOKIFNHS adl GdAz2
develop compatible retail and other establishments within walking distance for
the people who would be in the area for a few hours while their cars charge.

0 As stated in the 2022012 Comprehensivedti, onsider the possibility of
establishing a business incubatbat wouldwork with Technology for All to
train participantsto become better business owners (for example, sessions on
financial planning, business management, HR, and other importarddppAs
part of the incubator, business owners would be required to take a certain
number of these classas exchange for a belowarketrate rent and other
potential resources to support them while they are learning to become self
sustaining, profitabldusinesse® { SOSNI f ARSI & Ay Of dzZRSR
vendors, culinary arts, anéchnology entrepreneurs that would make excellent
partners with theLiveAir Network&@ 3 A 31 6 A G QA (Ge&é¢ ol 01062y S
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o Other suggestions are listed in the comments providedppendix BAs always,
listen to stakeholders for their ideas on this issue.

e Examine the Data in More DetaiCrosstabulate some of the demographic information
with the economic development questions to understand some of the maskate
implicationg for example, see how the information may be better understood
regarding how people get information about businesses based on age group
(presumably, younger people rely more heavily on social media and the internet than
older people)and to investigate whethethere are any major differences between
subgroups of people in terms of their preference for a $1 fee on the utilitpbdhy
other question on the survey

If the survey is to be administered in the future, several suggestions (made too late in the
process) will hgd further refine the instrument:

e Establish the relationships needed to get more input from minorities.

e Consider a Likert Scale (0=Very Weak to 10=Very Strong) for the question about
{YAGKOATESQa adNBy3IldKaod

e Included { S 2y wSIAA2WIE {I Y2ARULBAAAIT(EES QaYy2r aa S ad

e LYyOfdzRS (KS wSOeoOtAy3a /SyiSNI Ay GKS FTANAGDG
e /2yRSy&asS AGSYa a! NERK &k gxy S TNI DD If ff SHRE K€ NIb

e Add Elgin to the survey so that it might be something the County camuse future.
Eliminate Paige, which was not a strong draw from our local business.

[ FEt AdG | acCc22R t NRPOSaaAy3a CIFOAfAGEE NI
' RR at SO . 2FNRAy3I¢E (02 +£+SHGSNAYIFNARFyYy«kt S
{LISOATE a[ ADS ¢ KSE GBNEAG T WIRS NIRIRA oY 2yWOEND a
l RR dal FANkDbFAfE (G2 a{lf2yk. Sl dzié dé

In the future, match categories to relevant Census categories more specifically and
exactly.

/| 2y aARSNI OKFy3aAy3 ahlLISy R22NJ G /AdGe 1FEfe

e | RR &/ dZNNBYUWIKS a{ASNIAAIYNE A yii2 GKS 9YLX 28 YSyi
e 'RR db2d !LIWIXAOIo0tSE (2 GKS ljdzSadAazy || o2dzi

e Explain why demographic questions are important and how they will be used.

e Createnumericalcategories includinfrom 0 to 10for the question about hownany
children are living with you.

e Consider adding a question about how many people live in the household (for better
comparison to Census statistics).

e | RR doKe 2N gKB&SyyRSIRK élj deSaa (lAy2 y2 Wy T2t 26
wilingtopay $1onthelzi A f A& oO0Af f Kég
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(This page intentionallglank)
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AppendixA:

Blank Surveys in English and Spanish

(NOTESurveys were printed on 11x&ized paper to be sure people could read the questions
and then trifolded like a brochure)
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(This page itentionally blank)
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‘what do you think Smithville’s strengths ara?
(check all that apply and mark top 3).

Please
check all

strengths

Tep3

Aifrport

Affordable Housing

Beautiful, historic neighborhoods

Close to farms

Close to universities

Close to urban centers

Colorado River

Community responss to people in need

Educational system

Municipal/County Emergency Response (Fire,
EMS, Police)

Independent, self-sufficient spirit of residents

Lost Pines Artisans Alliance

Low density (spread-out population)

Many activities for children and seniors

Many home-based businesses

Many opportunities to volunteer

Many public parks

Municipal Sarvices

Natural environment

Nature-based recreation

‘Open door at City Hall

Plentiful open space

Railrozd town

Recycling Center

Rural community

Sense of community

small town feeling

Small town pride

Smithwille Historical Society / Genealogy programs

Smithwille Public Library

Smithwilla Recreation Center

Smithwille Times

Strong Arts Community

wariety of busi and services in town

Variety of Faith-Based Organizations

Other (specifyl:

Other (specifyl:

would you be willing to pay 51 on your monthly utility bill towards a fund
that can only be used for economic development?

Yes Ho

Do you have any other comments about Economic Development in Smithville

that have not been covered here?

DEMOGRAPHIC INFORMATION

10.

| arn (please check all that apply):
__ & business owner

__ Self-Employed

__ working full-time

__ Working part-time

__ working for a Monprofit

__ Staying at home with the kids
__astudent

__ Retired

__ Other

How many children under 25 are living with you right now

[even part-time]? __

‘Where do you live?

__Inside Smithville City Limits

__ within 2 miles of Smithville City Limits

__ within 5 miles of Smithville City Limits

__ within 10 miles of Smithville City Limits
__Farther than 10 miles of Smithwville City Limits

‘where do you work (if applicable)?

__Inside smithville City Limits

__Within 10 miles of Smithville City Limits
__Wwithin 20 miles of Smithville City Limits
__Within 50 miles of Smithville City Limits

__ Farther than 50 miles of Smithwille City Limits

1 am:

__Male _ Female

1 am:

_ underis __ 2135 __ 5165
__16-20 __36-50 __ Owergs

1 am (check all that apphy):

__ anglo/Caucasian,/White

__ Hispanic/Latino

__ African-american/Black

__ American Indian/Mative American

__ Asian-American/Asian-Indian,/ Chinase
__ Other:

| have been shopping in Smithville for:

__Lessthan 2 years __10-20 years
__ 2-5years __More than 20 years
__S5-10years

‘what percentage of shopping decisions do you make for your

household? (0% = none, 100% = all): %

1 would like to be contacted about more economic
development issues in the future:
Yes Mo

If YES: Contact Information

Name:

Email:
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Smithville Economic Development Survey
October 2013 through February 2014

This Economic Development Survey is intended to begin a discussion with
people from Smithville and people who shop in and around Smithville
about economic development.

The purpose of this survey is to gather information about shopping habits
and perceived gaps in service that will help our existing merchants and
sarvice providers better meet the needs of the community and to attract
new businesses by showing them the market opportunities in Smithwille.

Survey Methodology

+ Afocus group met in July to determine the maost relevant
questions

#  Surveys will be distributed on-line through the Smithville schools,
and in person at various locations and different times around
town—a link to the online form will be induded on the utility bill

#  Beta Testing took place in August and September

# The goal is to have at least 350 surveys returned

# The survey is anticipated to be available from October 2013
through February 2014,

« Areportis anticipated to be available by April, 2014

For More information

Jill Strube: jstrube@ci.smithville. bous, 512-237-3282 x 2109

Tina Smith: tina smith@smithvillet.org, 512 SE8-0052
April Daniels: playhousesmithville @yahoo.com, 512-360-7357

Orin Moore: omoore@smithvilleisd.org, 512 237 2406 x 4564
Joanna Morgan: joanna.morgan@earthlink.net, 512 237 5283

Return this survey to:
«  City Hall (317 Main Street)
+ Smithville Public Library {507 Main Street)
+  Smithville Area Chamber of Commerce [ME 1st 5t. & Main 5t.)
# Smithville Independent School District
{through the student in your family)

YOU CAN TAKE THIS SURVEY ON LINE!

Go to www surveymonkey. com s/ SmithwilleEconomicDevelopmentSi
Come back to this website after April 1, 2014 to see the results of this
survey and to make any additional comments.

Many thanks to the individuals who participated in the initial focus group.

Thank YOU for your interest and for taking this survey!
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1. where do you usually shop or get services (check all that apply)? 2. what kinds of businesses do you think are available currently in Smithville? 3. where do you get information about local businesses and services?
what kinds of businessas would you like to see in Smithville that aren't |check all that apply.} Which is the most effective?
here or that you would like to see more of? [Check zll that apply.)
¥ PPlY-|
| Check all Check only the
- g - .
g 2 . ig A | m Business/ Businesses I'd like that most effective
B¢ |5 | %% R service already to sez in Smithville 2pply one

2 - < |8 |82 B8 in Smitbrwille |or s more of] MNewspaper
Antiques Antiques ‘word of mouth
Art Supplies Art supplies Email from specific
Artisan / Crafts Galleries artisan / crafts Galleries businesses ‘organizations
Automotive Repair Automotive Repair Fliers around town
Bar, Tavern or Pub Bar, Tavern, or Pub Facebook
Bicycling/Kayaking/Outdoor Recreation Bicycling/Kayaking/Outdoor Recreation Internet [websites created by businessas)
Bookstore / Video Rental / Library Bookstors / Video Rental / Library Internet (Google search for information)
Business Services [copying, Businass Services (copying, parts/repair, Chamber of Commerce
parts/repair, package shipment) package shipment]) City of smithville
child Care Child care Craig's List
Children’s / Family Activities (after- children's / Family Activities (after-school other [specifil:
school programs; dance, art, acting, programs; dance, art, acting, music, singing other (specifyl:
music, singing classes; sports, etc) classes; sports, etc)
Coffes shop Coffes Shop 4. why do you shop outside of Smithville? (Check all that apply.] What is
Computers / Electronics Sales/Sarvice computers / Electronics Sales/Senvice the single most important reason?
Department Store / Clothing / Shoes Department Store / Clothing / Shoes
Education, Training for adults Education/Training for adults Check all Check only the
Entertzinment [movies, theater, Entertaimment [movies, theater, miniature that apphy maost important
miniature golf, bowling, etc) gcllf_ bowling, etc) — one
Equipment Rental Equipment Rental
Fine Art Gallary/art sales Fine Art Gallery/art sales A“i'“ahi.l ity i
Furniture store / repair Furniture store / repair Convenience in general
Gas Stations (Gas Stations Comvenient to my commute to/from
Gresen Business (solar, wind, compost] Green Business (solar, wind, compost) \W?I‘k
Grocery/Farmers’ Market/Food Co-op Grocery/Farmers' Market/Food Co-op :f;::‘:r
Hardware/General Store Hardware,/General Store
Health Care Services (doctor, dentist, Health care Services [doctor, dentist, Quality _
pharmaceutical, chiropractor, pharmaceutical, chiropractor, pediatrician, Other (specify):
pediatrician, ob-gyn, etc) ob-gyn, etc.) Other (specify):
Home Construction/Maintenance Home Construction / Maintenance
[electrician, plumber, ete.) {alectrician, plumber, etc.] 5. What is your vision of positive growth and economic development in
Home Décor / Florist Home Décor / Florist smithyille? (500 word limit)
Hotel / motal [ BEE Hotel / Motel / BRB
Liquor Store Liquor Store
Local Food Processing Facility Local Food Processing Facility
Mew/Used Car Sales Mew/Used Car Sales
Office or school supplies Cffice or school supplies
Phatography or film development Photography or film development
Plant Mursery Plant Mursery
Professional Services (lawyer, banking, Professional Services (lawyer, banking,
SIS e e AN S 7 Wk 1 6. What are your concens about future growth in Smithville?
Restaurants / Fast Food Relstau.rrants,r Fast Food (500 word limit]
Salon / Beauty Salon / Beauty
Tailors / Dry Cleaners Tailors / Dry Cleaners
Thrift Store / Re-sale / Consignment Thrift Store [ Re-sale / Consignment
veterinarian / Pet care eterinarian / Pet care
Other (specify): other f:pec.f,ﬂf,l:
Other (specify): ather (specify):
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icudles piensa Ud. que son los puntos fuertes de Smithwille?

[marque todas las que apliguen a la quierda y no marque mas de 3 a |a derecha).

Por fawar Ho marque
margue todos mas de 3
los puntos

Agropuerto

viviendas accesiblas

Barrios hermasos e histdricos

cenca de Granjas

Cerca de Universidades

Cerca de Centros Urbanos

El Rio Colorado

Ayuda comunitariz a las personas necesitadas

sistema educacional

Municipal /Emergendias del condado (Depto.
Bomberos, Ambulancias, Depto. Policia)

El espiritu independiente de los residentes

slianza de Artesanos Lost Pines

Una poblacién de baja densidad [dispersada)

Actividades para nifios y adultos

MNegocios propios en casa

Dportunidades coma voluntario

Parques Publicos

Sarvicios Municipales

Entorno natural

Recreacion basada en la naturaleza

Es ficil hablar con gente en el Municipio

Abundantes espacos al aire libre

Ferrocarril en la Ciudad

centra de recicaje

Comunidad rural

sentido de comunidad

Sensacien de un pueblo pequeno

orgullasos por un pueblo pequedio

sociedad histdrica de Smithville / Programas de
Genealogia

Biblioteca Publica de smithwille

centro de Recreacion de Smithville

El pariodico “The Smithwville Timas"

Comunidad de arte

variedad de negocios y servicios en |a cuidad

variedad en organizaciones de fe

otro {especifigue):

Otro (especifigue):

ZEstaria usted dispuesto a pagar 51 en su recibo mensual para un fondo que
se puede utilizar para 2l Desarrollo Econdmico?

3 No

éTienes otros comentarios sobre & Desarrollo Econdmica en Smithville que
no han sido cubiertos en esta lista?

INFORMACION DEMOGRAFICA

1. [Por favor margue todas las que apliquen) vao:
__ Soy propietario de un negocio
__ Trabajo por mi propia cuenta
__ Trabajo: tiempo completo
__Trabajo: medio tiempo
__ Trabajo para una organizacion no lucrativa
__ Permanezco en casa con los nifios
__ Soy estudianta
__ 5oy Jubilado
__iowo

2. iMumero de hijos menores de 25 afios que viven con usted
lincluso en tiempo parcial | ___

3. éDdnde vive?
__ Dentro de los limites de la Ciudad de Smithyille
__ &2 millas de los limites de |a Ciudad de Smithwille
__ a5 millas de los limites de |a Ciudad de Smithville
__ & 10 millas de los limites de |a Ciudad de Smithville
__Mas de 10 millas de los limites de la Ciudad de Smithville

4. iDonde trabaja? (si aplica)
__ Dentro de los limites de la Ciudad de Smithville
__ & 10 millas de los limites de la Ciudad de Smithville
__ & 20 millas de los limites de la Ciudad de Smithville
__ &350 milla de los limites de la Ciudad de smithville
__ Mas de 50 millas de los limites de la Ciudad de Smithville

5. GEenero:
__ Masculing __ Femenino
6. Soy
_ Menorde1s _ 2135 _ 5165
__16-20 __3850 __ Mayor de 65
7. Soy (marcar todas [as que apliguen):
__ Anglosajon/Caucasico/Blance
__Hispano/Latino

__ Africano-norteamericano
__Indio aAmericanos/Nativo Americana
__ Asidtico-americano,/ Asidtico-indicy/ching

__Dtro:
8. He estado de compras en Smithville por:
__Menos de 2 afios __10-20 afios
_ 2-5ahos __ Mas de 20 ahos
__5-10ahos

9. :Oué porcentaje de sus compras decide usted que son para su hogar?
0% = nada, 200% = toda): %

10. Me gustaria ser contactado sobre los problemas de Desarrollo
Econdmicos en & futuro:
_ &5 _ No

5i su respuesta e Si: Informacion de contacto

Nombre:

Correo electronico:
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Encuesta de Desarrollo Econdmico en Smithville
Octubre 2013 a febrero 2014

Esta encuesta de Desarrollo Econdmico tiene por objeto iniciar un debate
con la gente de Smithville y las personas que compran a los alrededores
de la dudad.

El proposite de esta encuesta es obtener informacion sobre los habites de
compra y de las deficiencias percibidas en el servicio, esto ayudara a
nuestros comerciantes y prestadores existentes a satisfacer mejor las
necesidades de la comunidad y atraer nuevos negocios, mostrandoles las
oportunidades de mercado en Smithville.

Metodologia de lo Encuesta

#*  Un grupo de enfoque se reunid en Julic Para determinar las cuestionas
mas relevantes.

& Lasencuestas se distribuirin en linea, a través de las escuslas de
smithwille, con diferentes personas, lugares y horarios alrededor de la
ciudad, s incluird un enlace al formulario en linea en la factura de
servidos piblicos mensual.

&  Pruebas Beta s llevaron a cabo en los meses de agosto y septiembre.

- La meta &5 tener por lo menos 350 encuestas de regraso.

+  Se prevé que la encuesta esté disponible durante los meses de octubre
2013hasta el febrero, 2014,

+  Se espera que en el mes de abril 2014, esté disponible un informe.

Pora mds informacion:
Jill strube: jstrube@cismithville txus, 512-237-3282 x 2109 (s& habla espafiol]
Tina smith: tina.smithe smithvilletx.orz, 512 988-0052

April Daniels: plavhousesmithville@vahoo.com, 512-360-7397
Orin Moore: omoore@smithvilleisd org, 512 237 2406 x 4564

Joanna Morgan: joanna.morgani@earthlink net, 512 237 5283

Regresar esto encuesta o

*  Ayuntamiento (317 Main Street)
«  Eiblioteca Publica de Smithville [507 Main Street)
+ Ccimara de Comercio de Smithville (ME 15t 5t. & Main 51.)
«  Distrito Escolar Independiente de Smithuille
|a través de un estudiante en su familia)

iUSTED PUEDE TOMAR LA ENCUESTA EN LINEA! (En inglés)

Ir & wwnw surveymonkey. com/'s/ SmithvilleEconomicdDevelopmentSure,
Regrese 2 este sitio en red después del primero de abril 2014, 2 ver los

resultados de esta encuesta y hacer comentarios adicionales.
iMuchas gracias a las personas que participaron en este enfoque inicial!

iGracias por su interés y por tomar esta encuesta’



1. iDonde usualmente compra u obtiene servicios? (marque todos que apliquen):
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#0ué tipo de negocios cree Ud. que actualmente astan disponibles en
smithville? (marque a la izquierda).
#0ué tipo de negocio le gustaria ver en smithville: o que ya no tanemas o que

le gustaria ver con mas frecuencia? (margue a la derecha)

S thee e
LaGrange
Bastrop
Paige
Baistin

Por intemnet
Org puebly
pequeiia
Otra Chudad
grande

Negocios/
servicios ya
=n Smithville

Me gustaria ver estos
negocios en Smithuille
[0 mas frecuemtz)

Antigiiedades

antigiedadas

Materiales para Arte

Materiales para Arte

Artesana)/Galerias de Artesanias

Artesano/Galerias de Ariesanias

Reparacionas Automaotriz

Reparacionas Automotriz

Bar, Tabema o Mesdn

Bar, Tabemna o Mesdn

Biciclata/ Kayak/Recraacidn a la intemperie

Bicicleta/Kayak/Recreacion a la intemperie

Libreria /Renta de video /Biblioteca

Libreria /Renta de video /Biblioteca

servicios empresariales (copias, partes/
reparaciones, servicio de paqueteria)

Servicios empresariales (copias, partes’
reparaciones, servicio de pagueteria)

cuidado de los nifios

cuidado de los nifios

Infantiles/ Programas y actividades
despuss de clases; baile, arte, actuacion,
musica, clases de canto, deportes, etc.)

Infantilas/ Programas y actividades después
de dases; baile, arte, actuacion, musica,
clases de canto, deportes, atc.]

cafetaria

Cafeteria

Venta,/servicios de Computadoras y
aparatos electrdnicos

vienta/servicios de Computadaoras y
aparatos electronicos

Tiendas departamentales/ropa/calzade

Tiendas departamentales/ropa;/calzado

Educacion/Capacitacion para adultos

Educacion/Capacitacion para aduftos

Entretenimiento (cine, teatro, mini golf,
boliche, etc)

Entretenimiento (cine, teatra, mini golf,
baliche, etc]

Alquiler de Equipo

alquiler de Equipo

Galeria de Arte fina/Venta de artesania

Galeria de Arte fina/Venta de artesania

Tienda de musblas / reparal:ién

Tienda de muebles / reparacion

Gasolineras

Gasolineras

Negocio ecologico (solar edlica, abono)

Negocio ecoldgico (solar edlica, abono)

comestibles/Mercado del granjero

Ccomeastibles,/Mercado dal granjero

Ferrateria/Almaceén general

Ferreteriz/Almaceén general

senvicios de zalud (doctor, dentista,
farmacias, quiropractice, pediatra,
ginecdlogo, etc)

Servicios de salud [dector, dentista,
farmacias, quiropractico, pediatra,
ginecdlogo, etc.)

Construccion vivienda/mantenimiente
[electricista, plomiera, etc]

Construccion vivienda/mantenimiento
[electricista, plomnera, etc.)

Decoracion del hogar / Florista

Decoracion del hogar / Florista

Hotel [ Motel / BEE

Hotel / Motel / BRE

Tienda de venta de licor

Tienda de venta da licor

Procesadora de alimentos (local)

Procesadora de alimentos (local]

venta de autos nuevos/usados

wventa de autos nuevos/usados

venta de articulos escolares y oficina

venta de articulos escolares y oficina

Fotografia y servicio de revelado

Fotografia y servicio de revelado

Viveros

Viveros

Servicios profesionales (abogada, banco,
seguros, Bienes raicas, etc )

Servicios profesionales [abogado, banco,
seguros, Bienes raices, etc.)

Restaurantes / Comida rapida

Restaurantes / Comida Apida

salon / Belleza

salon [ Belleza

sastre / Tintorerias

Sastre / Tintorerias

Tienda de segunda mano / re- ventas

Tienda de segunda mano / re- ventas

Weterinario / Cuidado de mascotas

Weterinario / Cuidado de mascotas

Otro (especifigue|:

Gtro fespecifiquel:

Otro (especifique):

Otro fespecifigue):
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3. iDe donde toma Ud. informacicn de los negocios locales y servicios?
[marque todos que apliquen a |a izquierda). cual seria el mas efective?
[marque solo uno a la derecha).

Margue todas Marque solo
las que uno, &l mas
apliquen eficaz

Pariddico

Lo supiste de alguien

correo electrinico de un negocio en

espacifico/Organizacion

volantes alrededor de la Ciudad

Facebook

nternet (redes creadas por empresas)

nternet (busqueda de informadion

Google)

Camara de Comercio

Ciudad de Smithville

Craig’s List

otre (especifigue):

Otre (especifique):

4. iporqué hace Ud. compras fuera de Smithville? [marque todas que
apliquen a la izquierda) éCuzl &5 una de las razones mas importantes?
{margue solo uno a la derecha).

Margque todas Margque solo
las qua uno, &l mas
apliquen importante

Precio

Disponibilidad

comodidad en general

Conveniente mi viaje hacia/desde al

trabajo

Privacidad

Variedad

Calidad

Otro (especifigue):

Otro (especifigue):

3. #Cual s 5u vision para un crecimiento positivo y Desarrolle Econgmico
en smithville? (500 palabras como limite)

6 éCudles son sus preocupaciones sobre el future crecimiento de

smithwille? (500 palabras come limite).
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AppendixB:

Complete Survey Questions and Results
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Percent of Total RESPONDENT COUNT (397 Respondents)

Questionl: Where do you usually shop or get services? (Check all that apply)

. Other . Other % Total
. Smith % . % La ; %Big On- %0n % Sm f % Response

Answer Options . %Smv  Bastrop Austin . %LG big - - f small Paige . (of

ville Bastrop Austin Grange city City line Line e Town Paige Count 10,417)
Gas Stations 266  70.6% 269 71.4% 79 21.0% 37 9.8% 20 53% 6 1.6% 18 4.8% 8 2.1% 377 3.6%
Restaurants / Fast Food 251  69.5% 311 86.1% 192 53.2% 82 227% 41 114% 4 1.1% 34 9.4% 6 1.7% 361 3.5%
Hardware/General Store 244  685% 256 71.9% 58 16.3% 30 8.4% 25% 8 2.2% 10 2.8% 2 0.6% 356 3.4%
Automotive Repair 212  586% 178 49.2% 66 18.2% 30 8.3% 1.9% 4 1.1% 9 2.5% 2 0.6% 362 3.5%
Professional Services
(lawyer, banking, insurance, 201 622% 167 51.7% 82 25.4% 15 4.6% 18 56% 14  4.3% 15 4.6% 0 0.0% 323 3.1%
realtor, etc.)
Home Construction/
Maintenance (electrician, 200  63.7% 159 50.6% 34 10.8% 18 5.7% 8 2.5% 1 0.3% 12 3.8% 4 1.3% 314 3.0%
plumber, etc.)
oroaeny 0/_0'; armer: 18y 50.7% 282 79.4% 95  268% 45  127% 13  37% 8  23% 13  37% 3  08% 355 3.4%
AT 179 76.8% 56 24.0% 32 13.7% 32 13.7% 16 6.9% 16  6.9% 60  25.8% 3 1.3% 233 2.2%
E‘;‘:gf;ore PR REmE] ) 177 55.8% 97 30.6% 92 29.0% 6 1.9% 13 41% 80  25.2% 6 1.9% 1 0.3% 317 3.0%
Bl D 176 585% 201 66.8% 43 14.3% 19 6.3% 10 33% 5 1.7% 17 5.6% 0 0.0% 301 2.9%
Home Décor / Florist 174  6L7% 112 39.7% 82 29.1% 10 3.5% 20 71% 29  10.3% 5 1.8% 2 0.7% 282 2.7%
Furniture store / repair 156 50.6% 56 18.2% 153 49.7% 5 1.6% 22 7.1% 12 3.9% 11 3.6% 4 1.3% 308 3.0%
Health Care Services (doctor,
gﬁlrr‘g;trag{‘;mgzg'f::r'l‘ﬂn . 148 412% 225 62.7% 168  46.8% 43 120% 28 78% 1 03% 24 6.7% 1 03% 359 3.4%
gyn, etc.)
Salon / Beauty 148 47.3% 159 50.8% 39 12.5% 1.9% 10 32% 0 0.0% 1.9% 0.6% 313 3.0%
e e 142 53.0% 197 73.5% 38 14.2% 2.2% 3.0% 0.0% 3 1.1% 0.0% 268 2.6%
Ve EErRD /| Pet G 132 44.9% 105 35.7% 9 3.1% 60 20.4% 2.7% 1.4% 25 8.5% 0.3% 294 2.8%
Childrenoés [/ F
gé;f;irésgmo‘gcﬁ{ﬁgr?nﬁc 131 70.1% 65 34.8% 31 16.6% 4 2.1% 10 5.3% 2 1.1% 11 5.9% 3 1.6% 187 1.8%
singing classes; sports, etc)
Tailors / Dry Cleaners 128  47.8% 132 49.3% 17 6.3% 8 3.0% 8 3.0% 2 0.7% 3 1.1% 0 0.0% 268 2.6%
t‘;‘;’l‘i't}fo"d PICEEESIE 126 77.8% 20 12.3% 6 3.7% 8 4.9% 5 31% 0 0.0% 13 8.0% 0 0.0% 162 1.6%
E'gé’f;g‘t?é ':ayak'”g’ N GEr 100 42.2% 105 44.3% 61 25.7% 8 3.4% 18 76% 10  4.2% 36 15.2% 1 0.4% 237 2.3%
(T:grr'glgs;%z r’] tRe’Sa'e / 91  355% 181 70.7% 69 27.0% 49 191% 10 3.9% 5 2.0% 14 5.5% 3 1.2% 256 2.5%
Coffee Shop 88  33.0% 193 72.3% 54 20.2% 26 9.7% 9 34% 3 1.1% 5 1.9% 1 0.4% 267 2.6%
Arisan [ Crarte Gallerios 88  46.8% 67 35.6% 75 39.9% 6 3.2% 23 122% 20  10.6% 21 11.2% 2 1.1% 188 1.8%
Business Services (copying,
partsirepair, package 76 241% = 229 72.5% 61 19.3% 15 4.7% 7 22% 24 T.6% 5 1.6% 1 0.3% 316 3.0%
shipment)
Child Care 74 71.8% 20 19.4% 7 6.8% 4 3.9% 2 1.9% 2 1.9% 3 2.9% 2 1.9% 103 1.0%
Bar, Tavern or Pub 68  20.2% 123 52.8% 111 47.6% 9 3.9% 24 103% 2 0.9% 16 6.9% 7 3.0% 233 2.2%

59  39.1% 52 34.4% 67 44.4% 5 3.3% 19  126% 9 6.0% 8 5.3% 0.7% 151 1.4%

Fine Art Gallery/Art sales
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. Other . Other % Total
. Smith % . % La ; %Big On- %0n % Sm f % Response

Answer Options . %Smv  Bastrop Austin . %LG big - - f small Paige . (of

ville Bastrop Austin Grange city City line Line e Town Paige Count 10,417)
Hotel / Motel / B&B 40 18.6% 85 39.5% 70 32.6% 3 1.4% 79 36.7% 7 3.3% 32 14.9% 0 0.0% 215 2.1%
Office or school supplies 38 11.9% 283 88.7% 80 25.1% 20 6.3% 7 22% 30  9.4% 1 0.3% 0 0.0% 319 3.1%
Education/Training for adults 30 16.7% 23 12.8% 95 52.8% 1 0.6% 19 10.6% 61  33.9% 5 2.8% 2 1.1% 180 1.7%
S(;ﬁ%’;g;‘s'”ess (Bl vt 22 20.0% 31 28.2% 53 48.2% 4 3.6% 13 11.8% 11  10.0% 9 8.2% 2 1.8% 110 1.1%
Entertainment (movies,
theater, miniature golf, 20 5.6% 291 81.7% 181 50.8% 14 3.9% 33 93% 11  3.1% 9 2.5% 4 1.1% 356 3.4%
bowling, etc)
Art Supplies 18 6.8% 131 49.6% 138 52.3% 12 4.5% 21 8.0% 48  18.2% 4 1.5% 2 0.8% 264 2.5%
gﬁgzgmem Sl § Clltilhg 4 14 3.7% 269 71.4% 239 63.4% 40 106% 52  13.8% 83  22.0% 16 4.2% 3 0.8% 377 3.6%
gggs‘gz:\flé eE'ec”O”'CS 13 3.9% 248 73.6% 129 38.3% 7 2.1% 12 36% 70  20.8% 1 0.3% 2 0.6% 337 3.2%
Equipment Rental 11 5.0% 180 81.1% 44 19.8% 16 7.2% 7 3.2% 3 1.4% 5 2.3% 2 0.9% 222 2.1%
sg\‘/’gl’g’;;pehrﬂ @ iy 8 3.5% 195 84.8% 31 13.5% 4 1.7% 3 13% 33 14.3% 1 0.4% 0 0.0% 230 2.2%
New/Used Car Sales 5 1.7% 162 54.2% 159 53.2% 35 11.7% 27 9.0% 13  4.3% 10 3.3% 0 0.0% 299 2.9%
%{‘heg ﬁ;lépgifjﬁ)?mer gl 5  50.0% 5 50.0% 0 0.0% 0 0.0% 1 100% 1 10.0% 0 0.0% 1 10.0% 10 0.1%
%{‘heg z‘ezlépg‘zfjvfl)?mer Ceials 4 57.1% 2 28.6% 0 0.0% 1 14.3% 0 00% O 0.0% 0 0.0% 0 0.0% 7 0.1%

4243 40.7% 5922 56.8% 3040  29.2% 743 7.1% 660 6.3% 642  6.2% 496 4.8% 78 0.7% 10417 100.0%
Answered Questions 397 98.8%
Skipped Questions 5 1.2%

Percentages based on TOTRESPONDENOUNT (397) for each line item for specific locations. This iedi¢ceow many people answered that they
shop for this item, not including how many places they shop for it.

Percent of Total RESPONSE ROW COUNT (based on the number of respondents who shop for the item)

Questionl: Where do you usually shop or get services? (Check all that apply)

. Other n Other % Total
: Smith % . % La p %Big On- %0n % Sm : % Row

Answer Options . %Smv  Bastrop Austin . %LG big - - . small Paige p (of

ville Bastrop Austin Grange city City line Line T Town Paige Count 10,417)
";ngl‘i't;wd FIRERSENY) 126 70.8% 20 11.2% 6 3.4% 8 4.5% 5 2.8% 0 0.0% 13 7.3% 0 0.0% 178 1.1%
Child Care 74 64.9% 20 17.5% 7 6.1% 4 3.5% 2 1.8% 2 1.8% 3 2.6% 2 1.8% 114 0.7%
Childrends [/ Fiu
(after-school programs; 131 51.0% 65 25.3% 31 12.1% 4 16% 10  39% 2 08% 11 43% 3 1.2% 257 1.6%
dance, art, acting, music,
singing classes; sports, etc)
Home Construction/
Maintenance (electrician, 200 45.9% 159 36.5% 34 7.8% 18 4.1% 8 1.8% 1 0.2% 12 2.8% 4 0.9% 436 2.8%
plumber, etc.)
Antiques 179 45.4% 56 14.2% 32 8.1% 32 8.1% 16 4.1% 16 4.1% 60 15.2% 3 0.8% 394 2.5%
Tailors / Dry Cleaners 128 43.0% 132 44.3% 17 5.7% 8 2.7% 8 2.7% 2 0.7% 3 1.0% 0 0.0% 298 1.9%
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. Other . Other % Total
. Smith % . % La ; %Big On- %0n % Sm f % Row
Answer Options . %Smv  Bastrop Austin . %LG big - - f small Paige . (of
ville Bastrop Austin Grange city City line Line e Town Paige Count 10,417)
Automotive Repair 212 41.7% 178 35.0% 66 13.0% 30 5.9% 7 1.4% 4 0.8% 9 1.8% 2 0.4% 508 3.2%
z - 174 40.1% 112 25.8% 82 18.9% 10 2.3% 20 46% 29  6.7% 5 1.2% 2 0.5% 434 2.7%
Home Décor / Florist
148 40.0% 159 43.0% 39 10.5% 6 1.6% 10 2.7% 0 0.0% 6 1.6% 2 0.5% 370 2.3%
Salon / Beauty
Hardware/General Store 244  39.5% 256 41.5% 58 9.4% 30 4.9% 9 1.5% 8 1.3% 10 1.6% 2 0.3% 617 3.9%
Professional Services
(lawyer, banking, insurance, 201 39.3% 167 32.6% 82 16.0% 15 2.9% 18 35% 14 2.7% 15 2.9% 0 0.0% 512 3.2%
realtor, etc.)
VD /| Pt eare 132 38.4% 105 30.5% 9 2.6% 60 17.4% 8 2.3% 4 1.2% 25 7.3% 1 0.3% 344 2.2%
Gas Stations 266  37.8% 269 38.3% 79 11.2% 37 5.3% 20 2.8% 6 0.9% 18 2.6% 8 1.1% 703 4.4%
Ei‘;‘:gf;ore PR REmE] ) 177 37.5% 97 20.6% 92 19.5% 6 1.3% 13 2.8% 80  16.9% 6 1.3% 1 0.2% 472 3.0%
. 0 . 0 . 0 . 0 . (] . (] . 0 . 0 . 0
Bl RS 176 37.4% 201 42.7% 43 9.1% 19 4.0% 10 2.1% 5 1.1% 17 3.6% 0 0.0% 471 3.0%
Furniture store / repair 156 37.2% 56 13.4% 153 36.5% 5 1.2% 22 53% 12 2.9% 11 2.6% 4 1.0% 419 2.6%
Liquor Store 142 36.0% 197 50.0% 38 9.6% 6 1.5% 8 2.0% 0 0.0% 3 0.8% 0 0.0% 394 2.5%
E'ecé’gg‘t% ':ayak'”g’ OuE Bek 100 29.5% 105 31.0% 61 18.0% 8 2.4% 18 53% 10  2.9% 36 10.6% 1 0.3% 339 2.1%
Artisan / Crafts Galleries 83 29.1% 67 22.2% 75 24.8% 6 2.0% 23 76% 20  6.6% 21 7.0% 2 0.7% 302 1.9%
s;rk?e A 0’_0'; armer: 1gy 2820 282 44.1% 95 14.9% 45 7.0% 13 20% 8  13% 13 2.0% 3 0.5% 639 4.0%
Restaurants / Fast Food 251 27.3% 311 33.8% 192 20.8% 82 8.9% 4 4.5% 4 0.4% 34 3.7% 6 0.7% 921 5.8%
Coffee Shop 83 23.2% 193 50.9% 54 14.2% 26 6.9% 9 2.4% 3 0.8% 5 1.3% 1 0.3% 379 2.4%
Health Care Services (doctor,
gﬁ{;g;}é ﬁ?;rngzg'f;tr'l‘é?;n op. 148 232% 225 35.3% 168 26.3% 43 6.7% 28 44% 1 02% 24 38% 1 0.2% 638 4.0%
gyn, etc.)
Ezrr'glgm‘; r’] tRe'Sa'e J 91 21.6% 181 42.9% 69 16.4% 49 11.6% 10 2.4% 5 1.2% 14 3.3% 3 0.7% 422 2.7%
er, TevEm ar Rl 68 18.9% 123 34.2% 111 30.8% 9 2.5% 24 6.7% 2 0.6% 16 4.4% 7 1.9% 360 2.3%
Business Services (copying,
parts/repair, package 76 18.2% 229 54.8% 61 14.6% 15 3.6% 7 1.7% 24 5.7% 5 1.2% 1 0.2% 418 2.6%
shipment)
Sgr‘i%':)g;‘s'”ess (el v 22 15.2% 31 21.4% 53 36.6% 4 2.8% 13 9.0% 11  7.6% 9 6.2% 2 1.4% 145 0.9%
Education/Training for adults 30 12.7% 23 9.7% 95 40.3% 1 0.4% 19 81% 61  25.8% 5 2.1% 2 0.8% 236 1.5%
Hotel / Motel / B&B 40 12.7% 85 26.9% 70 22.2% 3 0.9% 79 25.0% 7 2.2% 32 10.1% 0 0.0% 316 2.0%
Office or school supplies 38 8.3% 283 61.7% 80 17.4% 20 4.4% 7 15% 30  6.5% 0.2% 0 0.0% 459 2.9%
Art Supplies 18 4.8% 131 35.0% 138 36.9% 12 3.2% 21 56% 48  12.8% 1.1% 2 0.5% 374 2.4%
et R 11 4.1% 180 67.2% 44 16.4% 16 6.0% 7 2.6% 3 1.1% 1.9% 2 0.7% 268 1.7%
Entertainment (movies,
theater, miniature golf, 20 3.6% 201 51.7% 181 32.1% 14 2.5% 33 59% 11 2.0% 9 1.6% 4 0.7% 563 3.6%
bowling, etc)
sg\‘/’gl’ggﬁ]pehg’l G i1l 8 2.9% 195 70.9% 31 11.3% 4 1.5% 3 11% 33 12.0% 1 0.4% 0 0.0% 275 1.7%
gg{:s’?/‘gs:\flé eE'eC”"”'CS 13 2.7% 248 51.5% 129 26.8% 7 1.5% 12 25% 70  14.5% 1 0.2% 2 0.4% 482 3.0%
DTS e g 14 2.0% 269 37.6% 239 33.4% 40 5.6% 52 73% 83  116% 16 2.2% 3 0.4% 716 45%

Shoes
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. Other . Other % Total
. Smith % . % La ; %Big On- %0n % Sm f % Row

Answer Options . %Smv  Bastrop Austin . %LG big - - f small Paige . (of

ville Bastrop Austin Grange city City line Line e Town Paige Count 10,417)
New/Used Car Sales 5 1.2% 162 39.4% 159 38.7% 35 8.5% 27 6.6% 13 3.2% 10 2.4% 0 0.0% 411 2.6%
ClirepAL (Peess Gnier ¢ 2 5 38.5% 5 38.5% 0 0.0% 0 0.0% 1 77% 1 7.7% 0 0.0% 1 7.7% 13 0.1%
in the field below):
Clirers (eess Gnier ¢ 2 4 57.1% 2 28.6% 0 0.0% 1 14.3% 0 00% 0  00% 0 0.0% 0 0.0% 7 0.0%
in the field below):

4243 26.8% 5922 37.4% 3040 19.2% 743 4.7% 660 4.2% 642 4.1% 496 3.1% 78 0.5% 15824 100.0%
Answered Questions 397 98.8%
Skipped Questions 5 1.2%

Percentages based on the TORQW COUNfBr each line item overall (adding together all the responses for all eight ¢otsti

Number Response Date Details for Other #1 and Other #2

1 Adult Novelties - Austin Live Music Venues - Austin, Smithville (very few choices), other small town

2 I

3 Organic food

4 Different states

5 Other #1 - Jewelry, Other #2 - Catering

6 1. Cattle feed 2 Farm supplies

7 church: Bastrop

8 other #1 - church attendance

9 T Smithville Post Office - Smithville

10 1do live in Bastrop, but work in Smithville. | buy livestock feed in Smithville.

11 Kerrville or Fredricksburg

12  #1Groceries #2 Drug store

13 #1 Lawyer---Where | find provide with best reviews/best price #2 Shop wherever | happen to be.

14  Pharmacy - Bastrop

15 Microbrewery and pub - would love one in Smithville, currently going to Bastrop. | miss our local farmer's market. I'd love a good deli in Smithville but don't shop them often.

16 McMann

17 Outdoor activities such as canoes, bike trails, bowling, movie theater, skating ring, tubing on the colorado We never mentioned all the different parks we have available
around smithville. Football,baseball,soccer fields. The rec center also provides healthy activities and working out which is important to a lot of people.

18 Dr Mike Rldlen in Columbus.

19 Ilive in DFW area but Smithville is my home town.

20 Can not have a baby in Bastrop County unless it's an emergency. Go to Austin or LaGrange. Cannot have surgeries performedat SSRH.

21 SMITHVILLE HAS VERY LITTLE TO OFFER. | LIVE HERE AND CAN'T SPEND MUCH OF MY MONEY HERE, SAVE FOR THE BACK DOOR CAFE.

22 Houston

23 We have never seen city leaders in any of our stores, don't they shop local?

24 no childcare, no nursery svcs
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Question 2: What kinds of businesses do you think are available currently in Smithville? What kinds of businesses would

you |like to see in Smit hwbddliketosde mdre of?(Gheclodlthdtapplyd or t hat
% Businesses or
Business/  Smithville servi ce %Morein
service Businesses like to see in Smithville % Total
already in (377 total Smithville (or (377 total Response (of
Answer Options Smithville  responses) see more of)  responses) Count 9057)
Department Store / Clothing / Shoes 24 7.1% 253 75.1% 265 2.9%
Entertainment (movies, theater, miniature golf, bowling, etc) 24 7.1% 252 74.8% 262 2.9%
Restaurants / Fast Food 244 72.4% 232 68.8% 343 3.8%
Grocery / Far mer s6 Mepket/ Food Co 200 59.3% 181 53.7% 301 3.3%
Coffee Shop 145 43.0% 157 46.6% 272 3.0%
Office or school supplies 66 19.6% 151 44.8% 193 2.1%
Computers / Electronics Sales/Service 55 16.3% 143 42.4% 187 2.1%
Health Care Services (doctor, dentist, pharmaceutical, 239 70.9% 138 40.9% 302 3.3%
chiropractor, pediatrician, ob-gyn, etc.)
Business Services (copying, parts/repair, package shipment) 58 17.2% 138 40.9% 185 2.0%
Equipment Rental 26 7.7% 129 38.3% 153 1.7%
Education/Training for adults 61 18.1% 125 37.1% 173 1.9%
Bicycling/Kayaking/Outdoor Recreation 82 24.3% 124 36.8% 189 2.1%
New/Used Car Sales 30 8.9% 118 35.0% 144 1.6%
Bookstore / Video Rental / Library 193 57.3% 107 31.8% 259 2.9%
Photography or film development 21 6.2% 104 30.9% 124 1.4%
Hotel / Motel / B&B 215 63.8% 102 30.3% 273 3.0%
Art Supplies 57 16.9% 97 28.8% 151 1.7%
Green Business (solar, wind, compost) 31 9.2% 93 27.6% 116 1.3%
Thrift Store / Re-sale / Consignment 156 46.3% 89 26.4% 219 2.4%
Bar, Tavern or Pub 252 74.8% 71 21.1% 296 3.3%
Childrenoés [/ F amchboyprogrants;idancet i « 191 56.7% 70 20.8% 230 2.5%
art, acting, music, singing classes; sports, etc)
Hardware/General Store 251 74.5% 64 19.0% 282 3.1%
Home Décor / Florist 226 67.1% 61 18.1% 261 2.9%
Salon / Beauty 243 72.1% 60 17.8% 273 3.0%
Furniture store / repair 225 66.8% 60 17.8% 258 2.8%
Home Construction/Maintenance (electrician, plumber, etc.) 209 62.0% 59 17.5% 236 2.6%
Tailors / Dry Cleaners 207 61.4% 59 17.5% 248 2.7%
Plant Nursery 241 71.5% 57 16.9% 273 3.0%
Artisan / Crafts Galleries 194 57.6% 46 13.6% 227 2.5%
Veterinarian / Pet care 224 66.5% 45 13.4% 250 2.8%
Professional Services (lawyer, banking, insurance, realtor, 247 73.3% 42 12.5% 266 2.9%
ggg Stations 280 83.1% 35 10.4% 299 3.3%
Fine Art Gallery/Art sales 130 38.6% 35 10.4% 157 1.7%
Automotive Repair 286 84.9% 31 9.2% 307 3.4%
Liquor Store 257 76.3% 27 8.0% 272 3.0%
Child Care 196 58.2% 26 7.7% 212 2.3%
Local Food Processing Facility 205 60.8% 20 5.9% 219 2.4%
Antiques 331 98.2% 14 4.2% 334 3.7%
Other #1 (please enter details in the field below) 8 2.4% 25 7.4% 31 0.3%
Other #2 (please enter details in the field below) 2 0.6% 13 3.9% 15 0.2%
Total Responses 6332 69.9% 3653 40.3% 9057 100.0%
Average 166.4 47.0% 95.1 27.4% 237.1 2.5%
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answered question 377

Skipped question 25

Details for Other #1 and Other #2 39

1 HEB Grocery Store Wal-Mart Superstore

2 Pet Grooming

3 organic farmer's market, food coop

4 HEB or Walmart

5 #1- need much more green than compost!
#2 -need 24 hour coffee shop/restaurant

6 live music venues, dog parks

7 A Chinese Restaurant. I'd like Smithville to pass a liquor by the drink bill and open a nice bar.

8 You guys should really bust up the Rec Center, they need more events and things for teenagers

9 Professionals- Arborist/Botanist
Plumbers/Electrician/Exterminator/Services

10 Chiropractor: fast lunch spot

11 The only movies are The Red Box...
A number of things on the "available in S-V" are at the Dollar Store in limited quality..

12 More shops other than antiques

13 More business downtown to draw more people and business to the existing businesses already in place down there.
More support for the small businesses down there. Like antiques but no more antique stores. Took survey and only
about ten people out of 60 or so were local shoppers. Local people act like they don't know certain businesses are even
in Smithville.

14 Nice clothing stores. Stores which carry nice items priced appropriately for the income status of Smithville Residents

15 Smithville could use a manufacturing facility that hired unskilled, skilled and professional employees. With the railroad
here it is easy to ship anywhere.

16 Some type of business adventure or more stores for our quaint downtown. Need to draw more downtown to help attract
more business for the existing ones down there. Not necessarily antiques but | have nothing against those that are here.
Help out small businesses.

17 #1 Grocery +
#2 More fast food and sit down eateries

18 Would love to see a good natural grocer (why | shop grocery/frmr mkts in Austin); even a decent HEB would be a delight!
Would love to see a good coffeehouse, real gym (or a rec ctr with more equipment and yoga schedule), and a dry cleaner
that was eco-friendly (I don't want the nasty chems on my clothing).

19 sewing fabrics supplies

20 Need a Sonic or What-a-Burger and Golden Chic or Chicken Express

21 Smithville definitely needs a new Pharmacy

22 more organic foods
more green services

23 Microbrewery. Deli. Central Market. Equipment rental of a tiller. Goodwill or place to take donations.

24 Cvs pharmacy!!! We need a drug store that will be open for later hours! | hate having to drive all the way to Bastop for
medicine when my kids are sick. Would be perfect located somewhere near the hospital.

25 More Restaurants

26 Dog Spa, ice cream parlor, laundry mat, carts shuttle service, airport, helicopter rides, splash park

27 I wish the local veterinarian had Saturday hours and emergency services.

28 Smithville needs another grocery store. Brookshire brothers is outrageous on their prices, because they have NO
competition.
Smithville also needs a good restaurant/cafe, that is open 24 hours.

29 Full exercise facilities, restaurants that are open every day.

30 Need a major industry to locate to Smithville. More affordable housing. More tax revenue to support SISD and City of
Smithville.

31 THE CURRENT CITY GOVERNMENT NEEDS TO BE MORE OPEN TO ATTRACTING BUSINESS INTO SMITHVILLE
AND STOP FIGHTING ANY AND ALL GROWTH.

32 Manufacturing....not in the retail business district. We need JOBS!

33 other #1 something other than brookshires for groceries. we have to go to bastrop to get them

34 We need a Wal-Mart or H.E.B. desperately.

35 Music venue; place to socialize with other adults.
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